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PUBLISHER’S LETTER

Iusually try to avoid writing publisher letters. Sometimes there are 

events or announcements that make them necessary. I am sitting 

in my office, Sunday morning, July 14th. I just returned from a 

week-long business trip and have some great news. After looking 

for a venue for three years, we have a location for a show in Lancaster 

County, Pennsylvania. The 2025 Post Frame Builder Show will be 

at Spooky Nook Sports in Manheim. The location is in the heart of 

Pennsylvania Dutch Country and within 20 miles of many manufac-

turers who have supported us for years.

2025 should be a great show, and you can see reviews of the 2024 

Post Frame Builder show in most of our magazines. In spite of the 

great news, that is not the main purpose of this letter. Yesterday, a 

sick individual tried to assassinate President Trump. This is not an 

endorsement or a discussion of policy, it is a request that everyone 

stop taking the path of least resistance.

My political views are obvious to those who know me. My person-

al social media is mostly lifting or wrestling related, bad jokes, and 

political content. I have had several people suggest changes to what I 

post and how I state my beliefs. I have had advertisers threaten to pull 

business, and I have had subscribers threaten to cancel subscriptions. 

I have disregarded those threats and suggestions. I may have even 

responded unkindly in a few instances. 

I do and say what I believe is right in the context of my beliefs. I 

expect you to do the same. We do not and should not agree on ev-

erything. Naturally, all beliefs should have some basis in reality and 

disagreements should be (mostly) polite and respectful.

The point of this is to ask you to say what you believe. You can 

agree with me or not but please do not be silent. It is my opinion that 

silence is one of the reasons for the political divisions we have now. 

People narrow their circles and only hear voices that agree with 

them. Not hearing dissent convinces people they are correct and in 

the majority. They are never forced to critically evaluate their own 

positions. When faced with a person who believes differently, or con-

tradictory facts they respond inappropriately. Typically this is mani-

fests in denial or acting out. If a 3-year-old gets a candy bar every day 

at check out in a grocery store, what happens when they do not get 

a candy bar?

All opinions do not have equal merit. Not all opinions deserve 

respect. Sometimes sharing what you believe can result in ridicule 

or lost business. Sometimes all of us are wrong. But silence makes 

things worse. Part of appropriately dealing with conflict is experi-

ence. Resolving disagreements is easier if they are dealt with small. 

Silence allows differences to grow unchecked. Speak and disagree 

about the big things and the small things. The big things may not 

be resolved, but maybe we can stop the small things from growing. 

—Gary Reichert, Publisher

Say What You Believe

POST-FRAME PROFESSIONALS

BUILD ON PERMANENT FOUNDATIONS
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engineered foundation solutions that 
combine the economy of post-frame 
construction with the durability of a 
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Contact your distributor today!
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As a result of a collaboration with mikeroweWORKS Foundation (www.mikeroweworks.org), Rural Builder is 
featuring profiles of Work Ethic Scholarship recipients in each of its issues. Over 2,000 scholarships have 
been awarded to trade-school students who value hard work and taking personal responsibility. Rural Builder 
applauds these students and wants to acknowledge their choice to apply their talents to skilled trades. 
Thank you, mikeroweWORKS Foundation, for your continuing efforts to close the skills gap and “reconnect 

the average American with the value of a skilled workforce.” 

Volz was one of many kids who felt uninspired by many 

of the classes he was required to take in school. But in 

junior high, he found his creative side when he got in-

volved with the band. He played cornet and tenor sax 

through junior high and high school.

What he spent more time on, though, was video 

games, so he thought maybe he’d end up working as a 

video game designer. Even then, he had already begun 

dabbling in small engines in his free time, building 

motorized bikes he rode to school. 

Th en, he discovered a few more classes he enjoyed: 

ag-mechanics classes and welding. He found that he 

did well in these classes without much eff ort; he had a 

natural aptitude. Tyler Renz, the ag-mechanic teacher 

mentored him, helping him see the potential within 

himself. Th e satisfaction of doing something well spurred him on 

to take an advanced class, learning mig and tig welding and hon-

ing his skills.

Dylan Volz Hit His Goal in Just 4 Years! 
Set a Career Goal and Make It Happen

One of Volz’s boat projects.
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mikeroweWORKS

On Career Day in his senior 

year of high school, Volz an-

nounced that his fi ve year ca-

reer goal  was to start his own 

automotive fabrication shop. 

He accomplished it in four 

years.

TRADES EDUCATION  
Volz began a two-year as-

sociates degree in Applied 

Science/Welding Technology. 

He liked the classes and he made friends, people interested in 

the same kinds of things he was interested in. Volz is glad that at 

the end of his second year, the program introduced a fabrication 

course; it added more time on for him, but he learned so much! 

He realized he wanted to do custom fabrication. Rather than weld 

the same parts all day, a custom fabricator gets a lot of variety and 

when he’s done, he’s got a complete, functional object. 

Volz applied for scholarships in 2017 as he was getting started 

on his degree, and he was awarded one from his town and a mik-

eroweWORKS Foundation Work Ethic scholarship. He knew of 

Mike Rowe through his dad who watched his television shows. 

Th e application process felt a bit like playing the slot machines, 

but he followed the guidelines, signed the pledge, made a video 

about the motorbikes he’d built, sent in his application, and for-

got about it. He fi gured there would be so many applicants that 

it wasn’t likely he’d get noticed. When he got the email that he’d 

won the scholarship, his jaw dropped. In retrospect he thinks the 

video may have been what won the scholarship because it showed 

that he liked to work.

FIRST JOB IN THE TRADES
Within two weeks of graduation, Volz  was welding aluminum 

boats in Bremerton, Washington. Th e boats fulfi lled government 

contracts or they were for wealthy parties. He thought it was pret-

ty cool to be building 33 to 55-foot boats from scratch.

About a year into his work, he began pursuing his passion for 

fast cars on the side. He got pretty good at welding his own car 

parts to make cars go fast. He makes hot rods and racecars; he’s 

done several projects now, and he keeps on learning.

LIVING THE DREAM
Volz has made this his full-time profession, starting his own 

business: EMC Fabrication & Design. He loves it, and now he 

sets his own hours. Aft er breakfast, he gets to the shop between 8 

and 9 in the morning and he gets to work on his current project. 

Oft en he is busy making exhaust systems of stainless steel. Th ey 

are precision tig welded, and they can handle excessive heat, fi re 

balls, and other abuse. Th e exhaust fl ows very fast, giving the car 

more power. 

Th e best advice Volz has for somebody who is considering a 

career in the trades is to fi nd someone who is passionate about it. 

A mentor can really help you get where you want to go, he said.

Now that Volz has achieved his initial goal, he has set a new 

one. He would like to move to his own home and shop, as cur-

rently he rents from his parents. Th e key to making this dream 

come true is growing his business, which he hopes to do organi-

cally through word of mouth and FaceBook. RB

Parts Dylan Volz fabricates for 
his own Nissan for prototype 
testing.

At Hixwood, you’ll find a huge inventory of heavy-gauge 
steel products for residential, ag or commercial roofing 
projects. Choose from Snap-Lock, Residential Rib 6", 
Super-Rib 9" and Commercial PBR 12" panels and a 
wide array of smooth and textured colors — plus 12 

specialty finishes. Available in 24, 26, 28, and 29 ga.
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2024 Gold Key Awards
Companies Receive Awards at Shield Wall Media’s 

Inaugural Post-Frame Builder Show

Several companies were pre-

sented with their 2024 Gold 

Key of Excellence Awards at the 

fi rst annual Post-Frame Builder 

Show, held June 19-20 in Branson, Mis-

souri. Metal Roofi ng Metal of Honor 

Awards were also presented.

In just a few months, you’ll once again 

see the Gold Key nomination ballot in 

Rural Builder. If you believe any of your 

suppliers deserve to be on the ballot, and 

they have been in Rural Builder magazine 

within the past year, send a nomination to 

dan@shieldwallmedia.com, with the sub-

ject line: Gold Key 2025 Nomination. RB

Joel McAfee accepts the Rural Builder Gold 
Key of Excellence Award on behalf of The 
Bradbury Group.

Joshua Loughman accepts the Rural Builder 
Gold Key Award and the Metal Roofi ng Metal 
of Honor Award on behalf of Everlast Metals 
and Everlast Roofi ng, respectively.

Andrea Layng and Randy Giff ord accept the 
Rural Builder Gold Key of Excellence Award 
on behalf of Express Barns.

From left to right, Paul Zimmerman, Daniel Zimmerman, and Noah Oberholzer accept the 
Rural Builder Gold Key of Excellence and the Metal Roofi ng Metal of Honor at the 2024 Post-
Frame Builder Show.
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SUPPLIER NEWS

Janus International was presented its first 
Rural Builder Gold Key of Excellence at 
the 2024 Post-Frame Builder Show. David 
Hancock received the award on behalf of the 
company.

Shannon Zimmerman (left) and Bart Bishop receive the Rural Builder Gold Key of Excellence 
and the Metal Roofing Metal of Honor on behalf of Levi’s Building Components.

Jerry Martin (left) and Mark Sherman accept 
the Rural Builder Gold Key of Excellence 
award on behalf of Frontier Metal.

Chad Feazel accepts the Rural Builder Gold Key of Excellence and Metal Roofing Metal of 
Honor awards on behalf of Palram.

From left to right, Chris Davies, Brett Clary, and Robert Cristman accept the Rural Builder 
Gold Key of Excellence Award and the Metal Roofing Metal of Honor Award on behalf of 
Dripstop.

Chris Glick accepts the Rural Builder Gold 
Key of Excellence and the Metal Roofing 
Metal of Honor for Snap Z.



Ask for it from your preferred roof panel supplier.
www.dripstop.com or call us at: (937) 660-6646

Scan the code for more
information or to get in touch.

CONDENSATION CONTROL 
WHICH INCREASES PROFITS, 

NOT LABOR COSTS

For more information visit www.dripstop.com or join us at the 2024 

Construction Rollforming Show in Devos Place, 303 Monroe Ave. NW, 

Grand Rapids, Michigan.

Find us at Booth 213.

DRIPSTOP_AD_JUL_2024_7,75x10,5in_0,125in_bleed.indd   1 10. 07. 2024   09:34:50
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SUPPLIER NEWS
B Y  R U R A L  B U I L D E R  S TA F F

Mark Stover accepts the Rural Builder Gold 
Key of Excellence on behalf of Perma-
Column.

Leo Daniel (left) and Matt Baze accept the 
Metal Roofing Metal of Honor award on be-
half of East Coast Fasteners, and the Rural 
Builder Gold Key of Excellence award on 
behalf of Plyco Corporation.

Ed Atwell accepted the Rural Builder Gold Key of Excellence on behalf of Richland Laminated 
Columns.

Mark Lindgren accepts the Rural Builder 
Gold Key of Excellence award on behalf 
of Trac-Rite Doors at the 2024 Post-Frame 
Builder Show.

Sean Cook (left) and Steve Harper accept 
the Rural Builder Gold Key of Excellence and 
the Metal Roofing Metal of Honor on behalf 
of Triangle Fastener Corporation.

Randy Chaffee (left) and Barry Broxterman 
receive the Rural Builder Gold Key of Excel-
lence and the Metal Roofing Metal of Honor 
awards on behalf of MWI Components.

Merle Auker (left) and Nelson Shirk accept 
the Rural Builder Gold Key of Excellence 
Award on behalf of Red Dot Products.



To learn more about JANUS DOORS, 
scan here or call 770-629-9313.

NEED BIGGER? JANUS HAS GOT YOUR BACK.

JanusIntl.com

WE LIKE BIG DOORS 
AND WE CANNOT LIE.

When it comes to barn doors for storing large equipment, farmers like ‘em big. 
Janus commercial sheet doors can fit your unique size requirements, up to 20’ tall, 
varying by model. And with unmatched strength and durability, the choice is clear.

Find out which BIG JANUS door meets your exact needs today!
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SUPPLIER NEWS
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Kelly Myers accepts the Rural Builder Gold 
Key of Excellence Award on behalf of rFOIL 
Reflective Insulation.

Payton Mattis (left) and Bryan Chatham ac-
cept the Metal Roofing Metal of Honor and 
the Rural Builder Gold Key of Excellence on 
behalf of United Steel Supply.

Building Talent Foundation Awarded
Rural Builder’s 2024 Gold Key of Service Award

This year’s Gold Key of Service Award, announced in the July issue, was 

presented to Building Talent Foundation (buildingtf.org), to recognize its 

contribution to the construction industry and its efforts to solve the worker 

shortage, while also introducing youth to the idea that construction industry 

is an excellent career opportunity. 

WHAT BUILDING TALENT FOUNDATION DOES
Building Talent Foundation is a national nonprofit organization founded by the 

Leading Builders of America to address the acute talent shortage in residential con-

struction. BTF’s mission is to advance the education, training, and career progression 

of young people and people from under-

represented groups, helping them de-

velop into skilled technical workers 

and business owners in residential 

construction. BTF works with build-

ers, trade partners, suppliers, and 

manufacturers, and all their educa-

tional partners to rebuild the residential 

construction workforce. BTF connects builders 

and trades with secondary schools, post-secondary schools, colleges, and nonprofit 

organizations to promote the construction industry as a career choice. BTF then net-

works to help students find internships, apprenticeships, training, and employment 

opportunities to jumpstart their residential construction careers.

If you know of a nonprofit organization that is helping to promote and support the construction industry and would  
like to nominate it for the 2025 Gold Key of Service Award, email Dan Brownell at dan@shieldwallmedia.com.

Branka Minic, CEO of Building Talent 
Foundation, holds Rural Builder’s 2024  
Gold Key of Service Award plaque.

Malco Tools received its second Gold Key of 
Excellence award in 2024. DJ Geiseman (left) 
and Shane Norman accept the award on the 
company’s behalf. 
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Each year, in the August edition of Rural Builder 

magazine, we publish building projects that 

showcase some of the many possibilities for 

rural building projects, including agricultural, 

light commercial, and residential projects. Ultimately, 

our goal is to inspire builders/subscribers and help 

them better identify and meet market needs. By high-

lighting not only the potential of these buildings, but 

also the actual projects being completed, we aim to 

advance the industry. 

As a project participant, you’ll enjoy numerous 

benefi ts. If your project is selected for publication, 

your business will receive free promotion in a na-

tional magazine dedicated to agricultural, light 

commercial, and residential structures. Despite be-

ing a regional builder, you’ll gain national recogni-

tion. 

Moreover, you’ll receive a badge that reads “As 

Seen in Rural Builder magazine,” signifying your 

company’s distinction as one of the few selected for 

publication. Th is badge can be used in your market-

ing materials, on social media, and wherever else you fi nd suit-

able. 

Another powerful benefi t is a complimentary pre-written 

press release announcing your company’s selection and publica-

tion from a pool of national submissions. Given the typical cost 

of professional press release services, this represents signifi cant 

savings. 

Rural Builder magazine maintains a prominent position na-

tionally and, at 57 years old, is the longest-running publication 

on low rise, rural construction. By presenting your project as a 

solution to industry challenges, you inspire fellow builders to en-

hance their performance and drive the industry forward. 

To submit a project for the next Rural Builder Source Book, 

visit ruralbuildermagazine.com/rural-builder-source-book-

project-submission-form. Th is digital upload form has been 

streamlined to make it easier than ever to use. You can also reach 

the form by scanning the QR code. Simply fi ll in the required 

details (company and project specifi cs, along with a list of com-

ponents and materials used) and upload clear, high-resolution 

images. Upon submission, you’ll receive confi rmation that your 

project details have been received. Remember, the more compre-

hensive your submission, the greater the chance of publication. 

If your project is chosen, you will be notifi ed and given the 

opportunity to review the page (or pages) before publication. 

Additionally, you’ll receive a high-resolution fi le of the pages for 

your marketing eff orts, the digital badge, and a pre-written news 

release to distribute to local news outlets. 

For any queries regarding the Source Book program, please 

contact editor Dan Brownell at dan@shieldwallmedia.com. RB
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XXXSPOTLIGHT ON BUILDING PROJECTS
B Y  D A N  B R O W N E L L

Get FREE National 
Publicity
Submit a Building Project for the Annual Source Book

• Scan QR the code to
submit your project online.

Or 
• Use the link found on the 

bottom right corner of the landing 
page of the Rural Builder website

ruralbuildermagazine.com.

PHOTO COURTESY OF MITCHENER BUILDERS
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PRODUCT FEATURE
B Y  S T E V E  S W A N E Y

Steel has traditionally been the predominant metal used 

in post-frame construction, but aluminum is becoming 

a popular material for rainware, trim, liner and interior 

ceiling products in residential and commercial post-

frame applications. While steel has some structural and ther-

mal properties that make it best for certain uses, aluminum has 

advantages in other uses, and as a result is being considered by 

many builders for a number of components.

COMPETITIVE COST 
Some people experience sticker shock when they see the cost of 

aluminum on a price-per-pound or per cwt., but once they learn 

the approximately 65% less weight differential, the cost per lineal 

foot becomes pretty compelling to use. The typical steel panel is 

.015 min. gauge, 40.875” wide, and weighs around 2.10 per lineal 

foot, whereas an aluminum panel the same size weighs about .72 

pounds per lineal foot, or about a third the weight of steel.

CORROSION RESISTANCE
Aluminum has excellent corrosion resistance, which is why it’s 

been used so much for animal containment applications, such 

as chicken cages and hog pens. That’s because of the way alumi-

num is produced. It’s a solid substrate, unlike a steel (galvanized 

or Galvalume), which has a cold rolled base with a galvanized 

metallic alloy coating. That means when you shear steel, you have 

an exposed cold rolled steel edge which, short term, will create 

a very fine red rust line before it oxidizes over to reseal itself. 

Aluminum is a solid alloy plus one that is very resilient to many 

aggressive caustic, acidic, and more corrosive environments and 

applications. 

Even with aluminum’s excellent corrosion resistance, it’s ex-

tremely important that animal containment buildings are effec-

tively ventilated and drain animal waste toward the interior por-

tion of the building, preventing stagnant fumes and runoff from 

being trapped against the metal surfaces. If you enter one of these 

buildings and you begin coughing or your eyes are burning, the 

structure is not effectively circulating and exhausting the toxic 

fumes. Hog barns are especially prone to this, based on some of 

the low ceiling designs. Even stainless steel will break down over 

time, despite it being the “Cadillac” of corrosion-resistant metals 

and double the cost.

VERSATILITY AND FORMABILITY
Aluminum is easy to work with and is a favorite material for 

applications that need a lot of deformation and shaping. That’s 

one reason that its use in the automotive sector is growing as 

body styles of cars and trucks and mass transportation vehicles 

become more aerodynamic with slope and curves to reduce air 

drag. That’s also a reason that it’s always been extensively used 

in the aerospace industry. The nature of aerodynamics requires 

lightweight, strong materials in sleek and creative shapes, angles, 

and curves.

Aluminum’s weight savings is making a big impact in other ar-

eas as well. A lot of new heavy electric utility lines use aluminum 

because their lighter weight compared to steel means that they 

don’t need as many large towers to support them over miles and 

miles. Most solar panels have a high aluminum content to them 

as well.

ALLOY, GAUGE, AND TEMPER
Aluminum coil has a wide range of gauges, from aluminum foil 

to armor plating for defense vehicles. Aluminum’s combination 

of strength and ductility make it very unique. Aluminum bev-

erage cans start as a flat rolled coil, are then formed into their 

various shapes and sizes in high speed and high volume can lines, 

which again show how dramatic the metal can be reshaped! 

Aluminum is categorized by the term “alloy.” The predominant 

aluminum alloy for building products is 3105. 3003 is an alterna-

tive with less recycled content. 3004 and 5052 can also be used for 

building products, but 3105 is the primary alloy to request for in 

building products.

The “Other” Metal:
Aluminum and Its Uses in Post-Frame Buildings
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WE SPECIALIZE IN 
PAINTED ALUMINUM COIL
Like our coil, a relationship with Mid South is seamless and catered to 
your specifications. With over 25 years in the industry, we are painted 
aluminum coil experts down to our core. 

Trust the specialists and let the good times roll.
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20            RURAL BUILDER / SEPTEMBER 2024

Aluminum’s other key specification for end use effectiveness is 

known as its temper, like grade in steel. This has to do with the 

annealing of the aluminum to achieve certain properties within 

each alloy. Aluminum has four primary tempers: quarter-hard 

symbolized with a 2, half-hard as a 4, three-quarter hard as a 6, 

and full-hard as an 8. Full-hard aluminum is equivalent to grade 

80 steel. 

Aluminum designated H28 is used for liner, building panel, 

and agricultural applications. H25/H26 is typically used for rain-

ware, gutter, and soffit in residential products. H24 is softer and is 

used for standing seam, trim, edge metal, and architectural roof-

ing. So, in summary, 3105 H24 through H28 are the alloys and 

tempers generally used for aluminum building materials.

COIL SIZES
Because of the weight differential between steel and alumi-

num, there’s a big difference in the coil footage. A steel coil might 

weigh 10,000 pounds, but an aluminum coil with the same out-

side diameter (OD) might only weigh 4,000 to 5,000 pounds. 

Domestically, the aluminum industry produces aluminum up to 

64 inches wide for most building products. Some imported coils 

can go substantially wider, but most residential building products 

are narrow. So make sure your supplier factors the right OD and 

weights for your coils if you are new to using aluminum, as they 

are substantially different from light gauge steel coils.

ROLL FORMING
Roll forming aluminum is usually simpler and more consis-

tent than roll forming steel. For example, aluminum is flat from 

edge to edge, where steel is rolled to a crowned center with the 

edges being several percent thinner than the center. The surface 

of aluminum is very smooth and consistent, and easier on your 

roll-former’s dies. 

One area that aluminum can be a little more delicate is in 

shearing or cutting it to length. With aluminum’s forming prop-

erties, the metal has a tendency to deflect more than steel, so it’s 

crucial that you keep your shears well sharpened when cutting 

aluminum to prevent the bending of the edge when shearing. In 

folding or using a brake press, aluminum is very easy to work 

with. It accepts profiles and shape changes much cleaner and 

more effectively than steel and is lighter to load, position, and 

store after fabrication.

COMMON CURRENT USES OF ALUMINUM IN NON-
POST-FRAME RESIDENTIAL CONSTRUCTION

• Rain Gutters • Roof Vents • Hips • Drip Edges

• Chimney Flashing • Roof Ridges • Roof Caps • Roof Valleys

• Rake Edges • Gables • Gable Vents • Eaves • Soffits • Fascia

• Skylights • Dormers • Downspouts

ADVANTAGES OF ALUMINUM FOR POST-FRAME 
RESIDENTIAL STRUCTURES

Compared to steel, aluminum is more cost effective on a cost-

per-linear-foot. It’s also lighter weight, so it’s easier to work with 

and more durable. It will outlast steel because it won’t corrode, 

whereas wherever steel has cut edges, they’ll rust. 

A new trend we’re seeing is that aluminum, which has long 

been used in traditional residential construction, is now being 

looked at more by post-frame builders who for a sizeable percent-

age have been doing replacement metal residential roofing and 

are now getting more into total home construction. 

Gutters, downspouts, soffit, and fascia, for example, are some 

of the most commonly made products in aluminum in traditional 

home construction. The post-frame builders were trying to make 

these out of steel, which is more of a challenge and expensive on 

a cost per foot. Drip edge is another one that’s relatively easy to 

manufacture. Because aluminum is light, it’s easier and cheaper 

to ship. You can package and load more pieces on a lightweight 

pull-behind trailer for your contractors. 

The decision to use aluminum versus steel depends on the proj-

ect, whether it’s industrial, commercial, or residential. Aluminum 

is strong, contrary to what a lot of people think. In Miami-Dade 

County in Florida, where they test and certify all the roofing 

structures for hurricane conditions, aluminum panels typically 

are equal to or slightly outperform steel roofing panels. There are 

a lot of advantages to aluminum, but It’s not always the best or 

right material to use, depending on the size of the building, load, 

etc. For structural products and long-run, low-slope roofing proj-

ects, steel is still the go-to choice.

ALUMINUM’S VERSATILITY
As mentioned previously, the ability of aluminum to be re-

shaped makes it an excellent choice to be embossed. There are 

about five different patterns of embossing that look great on both 

mill finish and pre-painted aluminum in prints, patterns, or sol-

ids. Many high-end residential roofing shingles are now made 

of aluminum with multicoat woodgrain prints. It can be heav-

ily worked without fracturing, which is difficult with light-gauge 

steel. 

Aluminum’s smooth, flat surface makes it excellent for prints 

Aluminum Fast Facts
• Aluminum is infinitely recyclable, and nearly 75% of all aluminum ever pro-
duced is still in use today in its original form or recycled into a new product.
• The fastest-growing automotive material, aluminum makes vehicles 
lighter, more energy-efficient and rust resistant.
• Aluminum is a showcase material in some of the most popular consumer 
electronics today, from the Apple iPhone to the latest flat-screen TVs.
• Aluminum beverage cans contain far more recycled content than glass or 
plastic and save huge amounts of energy in transportation and refrigeration 
and are environmentally friendlier.

PRODUCT FEATURE
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and patterns, from camo, to a rustic look, to a traditional high-

end wood grain. It’s available in a variety of colors and textures 

and any paint system available in steel is also available to be ap-

plied on aluminum. 

A recent trend in residential applications is for all trim and ac-

cessories to match the roofing or wall colors. For years gutters, 

downspouts, soffit and fascia were different colors and many 

times just in white or off-white. Today, people want everything 

to match their roofs, walls, doors, and windows, so uniformity 

is becoming crucial. It creates a higher-end look. Yes, it creates 

more items for a builder to carry and inventory but also allows 

for more sales on value-added products.

PROS AND CONS OF ALUMINUM AND STEEL
Steel is best for industrial commercial buildings because it al-

lows a longer span between structural frame members. But us-

ing aluminum in smaller buildings (such as sheds) can save a lot 

of metal because it doesn’t need to support as much weight for 

the roof, walls, interior ceiling panels, liner, and other areas. One 

downside of aluminum is that it’s more susceptible to hail damage, 

so it’s not good for roofing products, especially in the hail belt. It’s 

much better for trim accessories or higher-slope applications.  

Both aluminum and steel are fire resistant and are energy ef-

ficient and recyclable. However, aluminum will expand and con-

tract, so aluminum shouldn’t be used for exposed fastener roofs 

because it expands and contracts too much with temperature 

changes. It makes a great choice for concealed fastener roofs. For 

corrosion resistance, aluminum is superior to steel on the surface 

and at exposed sheared edges, as aluminum is a pure solid alloy. 

CONCLUSION
While steel has been a mainstay in post-frame construction for 

decades, aluminum is gaining traction in the industry. With its 

cost effectiveness and its ability to be matched and blended in with 

its steel counterparts, it’s destined for growth in this market! RB 

Steve Swaney is a sales business development specialist for Mid South Aluminum 

www.midsouthalum.com. The company, headquartered in Jackson, Tennessee, is an 

aluminum distributor that specializes in pre-painted aluminum building products. 

This article is based on Swaney’s presentation of this topic at Shield Wall Media’s Post-

Frame Building Show in Branson, Missouri, June 19-20, 2024. 

PRODUCT FEATURE

Series
AVAILABLE IN SERIES 20 & 92

800.558.5895  •  plyco.com
AIR

D U R A B
LE

Series 92 
Total Opening U-Value - 
NFRC 100.24.24

• 11 smooth & 5 new textured color panels and 5 base    
   frame colors available for a stylish look on any building

• Quality, 24 Gauge Everlast steel panels with 1 3/4” 
   thick fully-rolled edges

• New sidelite door system available in the 92 series

• Wide range of lite kits and hardware options
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Many of us have somewhat of 

a “go-it-alone” mindset. This 

independent nature finds 

deep roots in our post-frame 

building industry, but we can benefit from 

taking advantage of all that trade associa-

tions can offer. I’ve personally found that 

belonging to them is vitally important.

Regardless of how long you’ve been in-

volved in the industry, there’s so much op-

portunity in being a part of associations. 

If you’re new to the industry, you’ll be 

exposed to many educational opportuni-

ties, as there are endless benefits for edu-

cational courses and certifications. Often, 

technical support is available. Legal and 

code assistance? Many times, yes! Market-

ing help and sales training is also gener-

ally there for association membership. 

And networking.…Oh, the opportunities 

of networking! 

What about long-time industry profes-

sionals? We don’t need associations, right? 

We’re good on our own, so we may think 

there’s no need. Wrong! Regardless of 

where we are in experience, there’s always 

a great deal to learn or teach. There’s so 

much benefit that comes from belonging. 

A shoutout here to the more seasoned 

veterans of our industry. Give back, my 

friends. If you’ve been blessed to learn 

and experience a level of success built on 

years of hard work and hard knocks, then 

step up, step in, and give back. One thing 

I’ve found is that the more we give without 

expectation, the more we get back. We’ve 

all had help over the years. Maybe it was 

from an association or maybe not, but we 

surely had help. 

Before we get into some ways we can 

be involved with trade associations, let 

me point out that I’m walking the talk. 

Have I always been this way? Not really, 

but I can attest to the fact that once you 

commit to an all-in involvement, many 

things change. I’m currently involved with 

three trades associations. I’m an associate 

member of the Midwest Roofing Contrac-

tors Association (MRCA) and a member 

of the Board of Directors of the Buckeye 

Frame Builders Association (BFBA) and 

the National Frame Builders Association 

(NFBA). I bring this up because I under-

stand the time it takes but fully appreciate 

what this collaboration brings. Let’s cover 

a few of the inherent benefits. 

THE POWER OF NUMBERS: 
AGENCY AND LEGISLATIVE 
INFLUENCE 

Consider the power of numbers. Most 

trade associations support the industry 

with local, state, and federal code agen-

cies. This can include any or all areas such 

as code compliance, safety, and other legal 

aspects of doing business in our respec-

tive industry. There truly is a power in 

numbers when our association represen-

tatives meet with these different agencies. 

It would be impossible to represent each 

of our individual issues or concerns and 

traverse the long and winding road that’s 

usually involved. Our support in numbers 

and financial support via membership al-

lows our association staff to pursue many 

important issues on our behalf. 

When it comes to legislation, there’s 

an undeniable truth: there is strength in 

numbers. As individual professionals or 

small businesses, our voices often go un-

heard amidst the cacophony of competing 

interests. However, as members of a trade 

association, we gain access to a collective 

Industry Associations
 The Value of Belonging



Source
Book 15 Inspiration, Innovations and 

Cutting-Edge Ideas to Inspire 
Your Next Construction Project

SEE PAGE 32SEE PAGE 18

SEE PAGE 64 SEE PAGE 38SEE PAGE 12

SEE PAGE 34

www.ruralbuildermagazine.com
Serving The Construction Trade Since 1967

August 2023

Volume 57, Issue 5

EXCLUSIVELY DEVOTED TO CONSTRUCTION ROLL-FORMING PROFESSIONALS
www.rollformingmagazine.com

FEBRUARY/MARCH 2024 
Vol. 7, No. 1

SEE US ON PAGE

28 46

8

NO COMPUTER? 
NO PROBLEM
AIR-OVER-HYDRAULIC FOLDERS

STEEL
MARKET

UPDATE

STATE OF THE
INDUSTRY IMPROVING

EFFICIENCY
& SAFETY
WITH MATERIAL

HANDLING

49

www.garageshedcarportbuilder.com

JAN. 24-25, 2024
KNOXVILLE, TN

MEASURING
TIPS & TRICKS 

ADUs
ALL ABOUT
SHED
RAMPS

FASTENERS 
LEARN WHY THEY’RE
SO IMPORTANT

HIGH-END

Oct/Nov 2023

Vol. 4, Issue 5

The Only Magazine Dedicated to the Eff ects of Weather and Climate on Roofi ng

FALL 2023
Vol. 3, Issue 3

HAIL IMPACT 
TESTING
ON ASPHALT
SHINGLES

FIRE-RESISTANT 
ROOFING MATERIALS

www.roofi ngelementsmagazine.com

IBC CODE 
LANGUAGE 

UPDATED
FOR LIGHTNING 

PROTECTION

PINE STRAW
VS. METAL

GUTTER GUARD 
OPPORTUNITIES:
AMERICA’S LEAFIEST 

CAPITAL CITIES

PROTECT YOUR 

POSTS

THE ONLY PUBLICATION SERVING THE POST-FRAME INDUSTRY FOR OVER 35 YEARS                       WWW.FRAMEBUILDINGNEWS.COM

 WORKING WITH
PLAIN

COMMUNITIES

FLIP TO POST-FRAME BUILDER SHOW PREVIEW

BOOTH #315

BOOTH #1033

BOOTH #427

JANUARY 2024
Vol. 36, Issue 1

5 TIPS
FOR POST-FRAME
SALES SUCCESS

BOOTH #435

SEE US AT THE FRAME BUILDING EXPO
10-PAGE SHOW PREVIEW INSIDE

FEB/MAR 2024
Vol. 23 • No. 1

Re-Roofing 
With Metal

SEE US ON PAGE

22
16

4912

readmetalroofi ng.com

Understanding
Sealants

®

Advancing the Metal 
Roofi ng Industry 
Since 2001 

How Natural 
Metals React

STATE
OF THE

INDUSTRY

WHAT YOU NEED
TO KNOW ABOUT

AC472

CHOOSING
BIG DOORS

RURAL BUILDER MAGAZINE SPECIAL SECTION

JULY 2023

METAL’S
ROLE

IN HANGARS

4. Please check all of the types of building or manufacturing you are involved with:

 Post Frame
 Metal Frame
 Fabric
 Agricultural

 Residential
 Commercial
 Equine
 Roofi ng

 Metal Roofi ng
 Trusses/Columns
 Foundations
 Gutters/Snow Retention

 Rollforming
 Trim & Flashings
 Insulation/

    Moisture Control 

SWM2024

2. Choose which title applies:
 President/Vice President
 Principle/Shareholder
 Sales Manager or Rep
 Foreman/Crew Manager
 Engineer/Architect
 Other:_________________

3. Describe your business:
 Builder/Contractor
 Dealer/Distributor
 Manufacturer
 Engineer/Architect
 Other:_________________

1. Please check one or more boxes, sign & date:
I wish to receive:   Metal Roofi ng   Garage, Shed & Carport Builder   Metal Builder

Signature (REQUIRED): ______________________________________  Date:  ________________________________

Print Name: ___________________________________________________________________

Company: _____________________________________________________________________

Address: ______________________________________________________________________

City/State/Zip: _________________________________________________________________

Phone or Email (REQUIRED):  ____________________________________________________

 Check this box if you wish to receive the email newsletter 
associated with the magazine subscription(s) above.

 By Mail

 Digitally

I would like 
to receive my 
subscription:

Rural Builder   Frame Building News   Rollforming   Roofi ng Elements

FREE 3-YEAR SUBSCRIPTIONS!

MAIL TO:
Shield Wall Media
ATTN: Barb Prill

PO Box 255, Iola, WI 54945

SUBSCRIBE ONLINE: shieldwallmedia.com/subscribe or fi ll out & mail form below.

Shield Wall Media brands are dedicated to serving the 
information needs of construction professionals.

SUBSCRIBE NOW!

SCAN TO
SUBSCRIBE



24            RURAL BUILDER / SEPTEMBER 2024

BUSINESS ADVICE

voice that can influence policy and legislation in ways we could 

never achieve on our own. 

Trade associations have the resources and expertise to moni-

tor legislative developments that impact our industry. They em-

ploy lobbyists who are skilled in the art of advocacy, ensuring that 

our interests are represented at the local, state, and federal levels. 

These associations understand the intricacies of the legislative 

process and have established relationships with key policymakers.

STAYING AHEAD OF THE CURVE VIA  
EDUCATIONAL OPPORTUNITIES 

We are well into an era where change is the only constant, 

which makes staying ahead of the curve paramount. Trade as-

sociations recognize this and offer a wealth of educational op-

portunities designed to keep their members at the forefront of 

their industries. From workshops and seminars to conferences 

and webinars, these associations provide access to cutting-edge 

knowledge and best practices. 

Educational programs offered by trade associations are often 

tailored to address the specific needs and challenges of their 

members. Whether it’s informing members about regulatory 

compliance, mastering new technologies, or honing leadership 

skills, these programs are designed to equip professionals with 

the tools needed to succeed. Moreover, the instructors and speak-

ers at these events are typically industry experts who provide in-

sights that are both relevant and actionable. 

For the busy business owner or sales pro who spends countless 

hours on the move, the convenience of online learning offered by 

many trade associations is a game-changer. Webinars and virtual 

conferences allow us to participate in professional development 

without the need to travel, ensuring that we can continue to grow 

and learn, no matter where the road takes us. Nothing beats the 

in-person opportunities offered by association events and trade 

shows, but virtual events are invaluable to stay informed during 

our increasing demand on our time. 

BUILDING LASTING CONNECTIONS 
VIA NETWORKING 

Besides the tangible benefits of legislative influence and edu-

cational opportunities, trade associations offer something else 

equally valuable: networking and fellowship. Although we now 

live in a world where digital communication often replaces face-

to-face interaction, the opportunities provided by trade associa-

tions to build genuine connections are invaluable. 

Networking within a trade association allows us to connect 

with peers and professionals who understand the unique chal-

lenges and rewards of our industry. These connections can lead 

to valuable partnerships, collaborations, and friendships. They 

provide a support system where we can share experiences, seek 

advice, and offer encouragement. There’s no need to be on an is-

land by ourselves. 

Let’s use these events, whether virtual or in-person, to foster 

and exchange ideas, celebrate success, and commiserate over 

shared challenges. This alone can be motivating and reassuring. 

Keep in mind that these networking opportunities extend beyond 

our immediate peers and can include access to and relationships 

with industry leaders, suppliers, and influencers. Doors can open 

to new opportunities for career advancements, mentorships, and 

business partnerships. Go engage! 

Engage both sides of the aisle, so to speak. Associations have a 

unique way of bringing suppliers and builders together with one 

common interest … the betterment of the industry. On the trade 

show floor, we may fall into our traditional roles of buyer or seller. 

This is important and necessary, of course. However, within the 

realm of the association, we’re not coming from a transactional 

perspective but from a shared desire to find ways to build our 

industry together. Without a strong industry, the transactions 

become not so important right? The additional advantage here 

is that when both sides of the aisle step out of their role, many 

deeper and longer-lasting relationships happen. Professional re-

lationships are fostered and an understanding of the importance 

of both is recognized and appreciated. 

NEXT STEPS
First, make a commitment to become involved. Become a 

member of the trade associations that serve our industry. That 

could be as simple as joining, attending, and participating at your 

level of comfort. Simply doing this will elevate your knowledge 

and level of competency more than you realize. 

Are you already there or ready to make a leap of commitment? 

See how you can be involved. Do you have years of experience in 

an area? Maybe in a certain construction technique? If you’re a fi-
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nancial guru, bring it! If you’re a brand expert, business coach, or 

trainer, share your knowledge. While we may not admit it, we can 

all use this kind of help. What about legal, safety, or codes … is this 

your area of expertise? Sales and marketing? Social media? Th ere 

are so many ways you can bring your area of expertise to these 

industry groups. Most association conferences have a need for 

speakers and demonstrations. Maybe you can help fi ll these roles. 

IN-PERSON AND DIGITAL INVOLVEMENT: 
TAKE A HYBRID APPROACH 

Whatever we do, think hybrid. Rather than be of a single mind-

set, let’s be receptive to all opportunities and immerse ourselves 

in this exciting industry. Th inking hybrid means to be an out-of-

the-box thinker. Actually, let’s work to see no box at all.

One thing the pandemic taught us was to be adaptable. We 

learned to go from the way we always did things to a very new 

way … and very quickly. Was it confusing, scary, and even pain-

ful at times? You know it was! However, we adapted, right? Out 

of necessity, we learned new ways to go to market using more 

technology to our advantage. Even if we settle back into our old 

ways somewhat, we’re hopefully holding on to some of the new 

things we learned. 

As we pursue a more active approach to supporting our trade 

associations, let’s do so from the hybrid mindset. It’s no longer 

just “wait until the next meeting.” So much is available via social 

media, webinars, Zoom, and Teams meetings, it almost takes the 

excuses away, doesn’t it? 

Be an engager and let’s help grow our trade associations.  

Th ey’ll only be as powerful and advantageous as the membership 

involvement.  Let’s GO! RB

Randy Chaff ee brings four-plus decades of ex-

perience to the post-frame and metal roofi ng 

industries. A board member for the Buckeye 

Frame Builders Association and the National 

Frame Builders Association, his podcast is avail-

able at facebook.com/BuildingWins. No web ac-

cess? Call (814) 906-0001 at 1 p.m. Eastern on Mondays to listen.
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Before making travel arrangements, check 
with the show producer to confirm there 
have been no changes to event dates, venue, 
or show hours.

2024

Sept 18
Offsite Construction Summit, Colorado 

Convention Center, Denver, Colorado

https://offsiteconstructionnetwork.com/

denver-2024

Sept 18-19
Construction Rollforming Show, DeVos 

Place, Grand Rapids, Michigan.

www.constructionrollformingshow.com

Sept 18-20
Florida Building Material Alliance 

(FBMA) Main Event, Rosen Shingle 

Creek, Orlando, Florida.

https://fbma.org/product/fbma-main-

event

Sept 25-27
2024 CSA Conference & Tradeshow, 

Hilton Sandestin Beach Golf Resort & 

Spa, Miramar Beach, Florida.

www.gocsa.com

Sept 25-28
2024 ICAA Convention & Trade Show, 

Sheraton Grand Chicago Riverwalk, 

Chicago, Illinois.

www.insulate.org/icaa2024

Sept 29-Oct 1
Western Roofing Expo Convention & 

Trade Show (WRE), Paris Las Vegas 

Hotel & Casino, Las Vegas, Nevada.

www.westernroofingexpo.com

Oct 7-11 
Building Component Manufacturers 

Conference, Presented by SBCA, Baird 

Center, Milwaukee, Wisconsin.

www.sbcacomponents.com/events/bcmc-

fs-2024

Oct 9-11
Zonda’s Future Place – The Future of 

Master Planned Communities, Ritz 

Carlton Dallas, Las Colinas, Irving, Texas.

https://futureplace.builderonline.com

Oct 16-18
Construction Specifications Institute 

(CSI) National Conference 2024, Hyatt 

Regency Houston, Houston, Texas

www.csiresources.org

Visit mfmbp.com or call 800.882.7663 today.

Self-adhesive. Self-sealing.
The patented system to stick with.
WindowWrap PowerBond® delivers cold weather

Aggressively adheres down to 25°F

Made in the USA

WindowWrap PowerBond®

the job site. Extend your building season with our patented PowerBond®

adhesive system that aggressively adheres in cold weather while remaining 
stable at elevated temperatures. More economical than butyl-based products, 
count on our WindowWrap PowerBond® products on your next project!

WindowWrap PowerBond®
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THE ONLY GLOBAL EVENT DEDICATED TO THE APPLICATION OF METAL IN CONSTRUCTION AND DESIGN

EXHIBITORS SHOWCASING THE LATEST IN ROOFING,
SOLAR, ACCESSORIES, FASTENERS, WALLS, FRAMING & MORE!

INFORMATIVE AND PRACTICAL SESSIONS PRESENTED BY
TOP INDUSTRY EXPERTS

225+

35+

“We come to METALCON to learn new ways to
do old things. From talking to the people we

buy machines from to the awesome education
sessions, we always come away with great

ideas to improve our business.”
J. Waibel, T.T.&L. Sheet Metal

SCAN THIS QR CODE TO LEARN MORE
& REGISTER AT METALCON.COM

Discount Pass
REGISTER AT METALCON.COM/REGISTER

OR BY SCANNING THE QR CODE:
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Business Building
B Y  K A R E N  K N A P S T E I N

Post-frame construction pros 

gathered for business and plea-

sure June 19-20 at the first an-

nual Post-Frame Builder Show. 

Produced by Shield Wall Media, publisher 

of Frame Building News, attendees, speak-

ers, and exhibitors gathered in Branson, 

Missouri, from all over the United States 

to move the post-frame industry forward. 

Some 80 exhibitors filled the sold-out 

convention floor, giving building profes-

sionals the opportunity to find the infor-

mation and materials they needed to ei-

ther grow their businesses or to enter the 

post-frame market.

Multiple companies exhibited recently 

developed and newly available products. 

With the booming interest in barndo-

miniums, doors are a hot commodity. 

Plyco exhibited its Designer Series doors, 

which offers many new color options for 

the heavy duty 20 and thermal break 92 

door series. Of special interest to barndo 

builders is the new premium 5068 sidelite 

door, which is offered with many types of 

glass and hardware to provide clients with 

a high-performance, custom-look door. 

Northern Building Components (NBC) 

was exhibiting several new products, in-

cluding composite edged, steel-panel 

doors and steel-edged, steel-panel doors. 

Ideal for post-frame construction, both 

the composite-edged and steel-edged 

doors are made with 24-gauge steel. Ad-

ditionally, NBC has added the Easy Grip 

Hi-Temp Ice & Water self-adhesive un-

derlayment to its product lineup, which 

has “a more grippy surface” giving metal 

roof installers safer footing.

The Post-Frame Builder Show was 

an excellent opportunity to build and 

strengthen relationships. After the show 

closed, the message heard time and again 

from attendees and exhibitors was that ev-

ery conversation counted. The number of 

exhibitors balanced well with the number 

of attendees so that everyone who needed 

to have a conversation was able to con-

nect. Existing relationships were strength-

ened and new relationships were forged. 

As William T. Hartman of W.E.H. Supply 

Inc. said, “W.E.H. Supply Inc. is built and 

grounded on relationships. … We have 

relationships today that did not exist a 

month ago!”

As a welcome surprise, Industry awards 

that were announced earlier in the year 

were distributed to many exhibitors. 

Shield Wall Media editors Dan Brownell 

and Karen Knapstein surprised booth 

personnel with Metal of Honor awards 

from Metal Roofing Magazine [readmetal-

roofing.com] and Gold Key of Excellence 

Awards from Rural Builder [ruralbuilder-

magazine.com]. Among the award recipi-

ents are two companies that have impres-

sive award records: MWI Components 

and Triangle Fastener Corporation. MWI 

Components received its 22nd Gold Key 

of Excellence Award and its 17th Metal of 

Honor Award, while Triangle Fastener re-

ceived its 18th Gold Key of Excellence and 

its 20th Metal of Honor Award. It should 

be noted that 2024 is the 20th year that the 

Business Building
in Branson
Builders Connect with Post-Frame Leaders at the

Capital Truss & Lumber has been distributing lumber and manufacturing materials to the 
construction industry for more than 40 years.

POST-FRAME
BUILDER     SHOW
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Metal of Honor has been awarded; TFC is the only company to 

have been awarded this honor every year over the last 20 years.

Magazine readers and industry professionals like you deter-

mine which companies receive these awards. The Metal of Honor 

and Gold Key of Excellence awards are presented to recognize 

companies in the metal roofing and low-rise rural construction 

markets that provide quality products and great service. Each 

year, a ballot is published in its respective magazine and online; 

ballots are also distributed via email. Readers vote for their part-

ners if they deem them worthy of recognition in the industry. 

Companies can be nominated to appear on the ballot by contact-

ing publisher Gary Reichert.

EDUCATION
As a general rule, educational sessions are held before the expo 

opens so attendees and exhibitors can reap the maximum benefits 

from the show floor. Several subject matter experts gave presen-

tations on topics of interest to post-frame professionals. Leading 

sessions on both Wednesday and Thursday, Blunier Builders’ Eric 

Miner gave a well-attended, two-part “Success Training,” shar-

ing key insights about developing leadership that works in the 

post-frame industry. Day one’s presentation focused on “Building 

Successful Leaders in the Post-Frame Industry,” while day two ex-

Component specialist AJ Manufacturing exhibited its new insulation 
dam, in addition to the post-frame-ready windows and doors the mar-
ket has become accustomed to. Photos by Shield Wall Media

2024

BOOTH #

300

Business Building
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Among other products and services, Bur-
row’s offered design assistance, building ma-
terial insights, and the components needed 
for building post-frame structures.

Anthem Built exhibited its foundation repair 
and replacement solutions, which it esti-
mates has enormous business potential for 
post-frame builders.

Attendees were able to grab a quick bite 
at the complimentary continental breakfast 
before heading into the educational sessions 
that were offered each day.

David Bowers, BP Midwest, presented “Sales 
& Marketing to Grow Your Business” before 
the expo floor opened.

Providing solutions to post-frame foundation 
challenges is what FootingPad is all about.

Express Barns specializes in post-frame 
building packages. 

Boss Hammers demonstrated all the func-
tions of their unique construction hammers.

plored “Emotional Intelligence, Coaching, 

Conflict Resolution, Communication.” 

Industry veteran Randy Chaffee, Source 

One Marketing, is no stranger to Shield 

Wall Media events. He, too, gave two 

presentations at the PFBS. Chaffee, who 

has more than 40 years of sales experience 

in the construction industry, shared some 

of his hard-earned knowledge during the 

presentations, “How To Work A Trade 

Show From Both Sides of the Aisle” on 

Wednesday morning, followed by “How 

To Use Social Media as a Force Multiplier” 

on Thursday morning. 

Another industry veteran — Hansen 

Buildings’ Mike Momb, The Pole Barn 

Guru — addressed a group of early-risers 

during the first day of the show. The inter-

active session was based on Momb’s arti-

cle “5 Steps To Post-Frame Sales Success” 

(Frame Building News, January 2024). 

Making the most of the show, Mike made 

himself available throughout the entire 

event to have discussions with attendees 

and exhibitors. “In my humble opinion,” 

he says, “anyone who missed this show, 

missed out on some great content, as well 

as an opportunity to get toe-to-toe with 

vendors. All of your readers should be 

greatly anticipating next year’s event.”

Show Director Missy Beyer is enthusi-

astic about the inaugural show: “The best 

Giving Back
The weekend after the Post-Frame 
Builder Show, heavy rains caused wide-
spread flooding throughout Northwest 
Iowa. Spencer, Iowa, home of MWI 
Components, was one of the communi-
ties that was hit hard and experienced 
catastrophic flooding. City executives 
have reported that “80 homes have col-
lapsed or have caved-in foundations, and 
about 2,100 structures out of the 5,000 
in town are damaged.” Shield Wall Media 
CEO Gary Reichert has announced the 
attendee fees received at the show will be 
donated to the Spencer, Iowa, Chamber 
of Commerce to use in the town’s cleanup 
and rebuilding efforts.

Business Building



part of the first ever Post-Frame Builder 

Show for me was hearing from exhibi-

tors about the solid connections and sales 

they made. I also had great feedback from 

attendees who appreciated the hospital-

ity and family friendly atmosphere of our 

Shield Wall Media shows. Branson was a 

great location for families, and we were 

able to make sure the show was not cost 

prohibitive to exhibit at or attend, as is our 

goal with all of our events. We are final-

izing the location for next year’s show this 

week and I am excited for that to be an-

nounced. I expect next year’s show to be 

even bigger than this year’s event.”

SmartBuild Systems is a frequent ex-

hibitor at trade shows. CEO and owner 

Keith Dietzen was also enthusiastic about 

the event: “Congratulations to Gary and 

company on your inaugural Post Frame 

Builder show. The SmartBuild team really 

enjoyed the show and went home with 

many positive sales leads.

He continues: “Let me tell you what 

made the show really enjoyable … First, 

I’ve been doing trade shows since 1975.  

I’ve had my fill of places like Las Vegas, 

Orlando and others.  What a pleasure to 

fly into a small airport with no lines, to be 

400 Burkholder Drive, Ephrata PA 17522   |   www.levisbuildingcomponents.com

REQUEST A FASTENER 
SUPER SAMPLER

(877) 483-1017

Levi’s Hi-Lo screws are some of the 
best in the industry. They are sharper, 
drill better, and the cut point is true. 

The paint stays on when installing and 
builders prefer Levi’s “true” sizing and 

Hi-Lo threading for better holding 
power and easy installation. Choose 

from 40 plus in-stock colors that can 
ship immediately or specifically color 

match and still receive timely shipping.

TM

TM

Eric Miner, Blunier Builders, presented a two-session Success Training series, which included 
the Wednesday session “Building Successful Leaders in the Post-Frame Industry,” followed by 
“Emotional Intelligence, Coaching, Conflict Resolution, Communication” on Thursday.

Business Building
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J Money specializes in helping builders and 
dealer networks find financing options for 
their customers.

Malco Tools demonstrated their drill-powered 
and manual hand tools throughout the show.

Midwest Perma-Column exhibited how post-
frame foundation solutions.

Mike Momb, the Pole Barn Guru from Hansen Buildings, addresses a group at the inaugural 
Post-Frame Builder Show in Branson. Momb shared secrets to success in the post-frame indus-
try.

The Plyco name is synonymous with 
post-frame-ready windows and doors. The 
company exhibited several new products at the 
Post-Frame Builder Show.

Business Building

Buffalo River Truss specializes in steel trusses manufactured for hay barns, horse barns, and 
other functional structures. 

able to park our car and have a sixty-sec-

ond walk to the hotel, and to have a 100-

yard walk from the hotel to the trade show.

“Second, no need to hire a union thug 

to plug in a light. Third, a great venue 

being able to stroll through the Branson 

mall area and grab a great meal with no 

reservations required. Finally, what a great 

hospitality treat with free food, beverages 

and music at the show. Well Done!”

The 2025 Post-Frame Builder Show will 

be held June 25-26 at the Spooky Nook 

Sports facility in Manheim, Pennsylvania. 

Watch postframebuildershow.com and 

the pages of Rural Builder for future show 

updates. If you have questions about ex-

hibiting at the Post-Frame Builder Show 

or any Shield Wall Media event, contact 

Shield Wall Media Director of Events 

Missy Beyer at 920-216-3007 or missy@

shieldwallmedia.com. RB
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GitEstimate post-frame building estimating 
software, which has been in service for more 
than a decade and undergoes continual 
upgrades, was demonstrated throughout the 
show.

Ken McDonnell educates attendees about 
in-ground post protection.

Todd Meinhold explains the details and 
benefits of the Rapid Framing System.

PALCLAD PRO — 100% recyclable, solid PVC 
wall and ceiling panels for use in interior 
agricultural, commercial, and residential 
applications — recently joined the Palram 
lineup of building products.

Bucket Bunker is a tool that keeps excavator 
and skid-steer attachments organized. 
Attendees could inspect the tool up-close at 
the Branson show.

Business Building
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Problem Solver
B Y  L E I G H  S TA D E L M E I E R

Construction deadlines don’t move just because the tem-

perature has taken a nosedive. Following are fi ve tips 

for cold-weather workwear to help builders work com-

fortably through the winter.

WEATHERPROOF, HIGH-VISIBILITY OUTERWEAR
Look for insulated work jackets made with windproof and wa-

terproof fabrics, such as coated polyester or polyester with an in-

ner windproof and waterproof membrane. More advanced lining 

materials, such as graphene, use nano-thin fi bers to create a highly 

durable refl ective surface that absorbs body heat and refl ects it back 

to the wearer for even greater warmth and comfort in cold weather. 

Th e best-insulated workwear manufacturers label outerwear 

products with the density of insulation used in each garment, usu-

ally expressed as “g” or “gsm” to represent grams per square meter. 

Garments constructed with high-gsm insulation will be warmer 

than garments with lower-gsm insulation. Some manufacturers 

also conduct thermal testing on their products to determine the 

range of temperatures a garment can protect against. Look for these 

temperature ratings in the description or labeling on the garment.

BREATHABLE BASE AND MID-LAYERS
Aft er selecting outerwear for protection against wind and wet 

weather, the next step is to insulate against the cold with mid-

layers and base layers that wick away sweat and lock in warmth 

without adding so much bulk that it becomes diffi  cult to squat, 

bend, reach, or climb.

Choose a moisture-wicking base layer. Avoid wearing cotton 

long johns or base layers because cotton fabrics absorb sweat and 

hold it close to the skin, where it lowers body temperature.

Activity level is essential for determining how thick and insu-

lating base layers should be. Stationary activities in extreme cold, 

such as operating machinery, require heavier-weight base layers. 

More intense activities, such as climbing scaff olds or running 

shingles, may feel more comfortable with base layers made from 

lighter-weight fabrics.

Mid-layers, such as thermal hoodies and vests, add extra insula-

tion between the base layer and the outer layer. Retaining warmth 

in the core is essential to overall body warmth: Th e warmer the 

core, the more effi  ciently blood can be pumped to the extremi-

ties to avoid frostbite and maintain dexterity and coordination. 

Mid-layers also off er a source of fl exibility on the job: When work 

heats up, it’s easy to remove the mid-layer to avoid breaking a 

sweat. When the body cools, put the mid-layer back on.

INSULATED, IMPACT-RESISTANT WORK GLOVES
In the same way manufacturers use thermal testing to deter-

mine the temperature range a garment can protect against, insu-

lated work gloves can also be rated for use in specifi c tempera-

tures. Check for these temperature ratings in the description or 

labeling on the glove.

Next, consider how much dexterity the work requires. For a 

high level of dexterity, look for an insulated glove with individual 

side gussets sewn between each fi nger for maximum fl exibility. 

A thermal glove with a silicone palm coating or grip pattern can 

also help hold onto small parts and tools. If a job calls for less 

dexterity, such as handling lumber, a traditional insulated leather 

mitt or three-fi nger mitt will feel warmer.

Choosing an insulated work glove with a pre-curved, ergo-

nomic fi t and fl exible materials across the knuckles reduces hand 

fatigue by preventing grip strength from being wasted on forcing 

the glove to bend.

Construction work sometimes also requires protection from 

impact injury. In those cases, look for abrasion-resistant mate-

rials, such as leather and heavy-duty polyester, that protect the 

hands from scrapes and brushes with rough surfaces. Impact pro-

tection pads across the back of the hands and knuckles also guard 

against accidental impacts.  

NON-SLIP SAFETY BOOTS
Box store work boots may be economically priced, but they of-

ten come with soles that crack or crumble aft er repeated cycles 

of freezing and warming. Look for heavy-duty, non-slip outsoles 

that off er traction on slick or snow-covered surfaces, as well as 

durability against cracking that could let cold or moisture seep 

into the boot.

Next, choose work boots that off er several layers of moisture-

wicking, shock-absorbing padding in the insole. Th ese layers can 

5 Cold Weather Essentials 
for Construction Crews
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be fi lled with air or gel materials to cushion the foot and reduce 

foot fatigue. Th e insole layer closest to the foot should also in-

clude moisture-wicking materials that channel sweat away from 

the foot. Th is moisture-wicking layer protects against trench 

foot, a dangerous condition in which prolonged exposure to cool, 

damp conditions reduces blood fl ow in the feet.

Steel toe boots are common, but steel conducts cold from the 

ground to the feet quickly, increasing the risk of frostbite in the 

toes. In the colder months, builders can switch to composite safe-

ty toe boots that don’t conduct cold.

Th en, consider the boot’s insulation. If the job site is cold but 

not subzero, consider hiker style boots with safety toes, non-slip 

soles, and ankle support. Some also feature lace-free designs with 

dials that can be adjusted while wearing gloves.

For job sites with freezing or subzero temperatures, look for 

pac boots. Pac boots have a thick layer of insulation in the upper 

and an extra rubberized layer of waterproof coating around the 

outsole and over the top of the foot. Some pac boots even include 

an insulated liner that can be removed when temperatures climb 

so the boots can be worn through a wider temperature range.

Finally, make sure the boot is waterproof. Look for boots with 

outsoles that are glued or bonded to the upper, rather than welted 

or sewn. Th e former have fewer points that could allow cold or 

water to seep in. 

HEADWEAR FOR HARD HATS
Most construction workers are required to wear a hard hat, 

which guards against injuries but off ers little protection from the 

cold. Look for thermal beanies or skull caps that fi t snugly under a 

hard hat. Th ose caps may also have fold-down cuff s to cover areas 

of the ears that are particularly at risk of frostbite. 

Working through the winter can be challenging, but with the 

right gear, builders and their crews can keep warm and keep 

working, no matter the weather.

Leigh Stadelmeier is an Authorized OSHA Outreach Trainer and 

Vice President of B2B Outdoor Sales for RefrigiWear (pro.refrigi-

wear.com),  the leading manufacturer of insulated workwear, safety 

apparel, and personal protective equipment (PPE) for extremely 

cold work environments. RB

Problem Solver
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PROBLEM SOLVER
B Y  K O N N E R  H I G H

In today’s industrial landscape, where 

effi  ciency and safety are paramount, 

the oft en-overlooked but crucial as-

pect of dust collection plays a sig-

nifi cant role. Dust collection systems are 

instrumental in maintaining clean and 

safe working environments across various 

industries, ranging from woodworking 

to pharmaceuticals. Understanding how 

these systems function and their impor-

tance in promoting employee health and 

ensuring compliance with National Fire 

Protection Association (NFPA) regula-

tions is essential for businesses striving for 

optimal productivity and safety standards.

PROTECTING HEALTH 
AND SAFETY, IMPROVING 
PRODUCT QUALITY, AND 
INCREASING PRODUCTIVITY

Dust collection is not merely about tidi-

ness; it is about mitigating risks associated 

with airborne particles that can pose se-

vere health hazards to employees and cre-

ate potential fi re and explosion hazards. 

As Isaac Lapp, owner of Lapp Millwright, 

a dust collection company, asserts, “Dust 

collection is extremely important in en-

suring safe and effi  cient processes in many 

industries such as woodworking and food 

production.

“According to Dust Safety Science, 

there were 159 fi res, 32 explosions, and 

48 preventable fatalities from Jan. 1, 2023 

through July 1, 2023 associated with dust-

related events. Th ese numbers are far too 

high and costly to ignore. If proper dust 

collection practices are implemented and 

even one life is saved, it’s well worth the 

investment. Th ese are families whose 

loved ones come back from work safely, 

generational businesses that get to keep 

going, not just an unfortunate insurance 

claim. While these numbers can show the 

losses endured by businesses and families 

alike, the amount of heartache and fi nan-

cial loss prevented by quality dust systems 

does not go reported in the hard numbers. 

Hearing how our spark detection and sup-

pression systems prevented the loss of a 

facility is something that we truly appre-

ciate.”

Woodworking, in particular, stands out 

as an industry with a critical need for effi  -

cient dust collection systems. Th e cutting, 

sanding, and shaping of wood generate 

fi ne particles that, if not properly collect-

ed, can accumulate and pose health risks 

to workers, such as respiratory issues and 

Understanding
Dust Collection
 Safeguarding Industries and Compliance With NFPA Standards

A facility dust collection system, like this one, helps ensure that working environments are 
clean, safe, effi  cient, and NFPA compliant. Each system needs to be custom designed and 
fabricated to meet the specifi c needs of the client.
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allergic reactions. Moreover, wood dust is 

highly combustible, making eff ective dust 

collection systems essential for preventing 

workplace fi res and explosions. Th ese is-

sues can also be seen in facilities that pro-

cess cardboard and paper.

Excess wood particulate and dust not 

only pose risks to employee health and 

safety but can also adversely aff ect the 

quality of the fi nished product. In wood-

working industries, the accumulation of 

dust on machinery components can im-

pede their proper functioning, leading 

to increased maintenance requirements 

and reduced equipment lifespan. Further-

more, when dust settles on unfi nished 

wood surfaces, it creates barriers that 

hinder the adherence of fi nishes and coat-

ings, resulting in subpar product quality. 

Th is can lead to costly rework and delays 

in production schedules, highlighting the 

multifaceted impact of inadequate dust 

collection practices on both operational 

effi  ciency and product integrity.

HOW DUST COLLECTION
SYSTEMS WORK

Dust collection systems operate on 

the principle of capturing dust particles 

at their source, thereby preventing their 

dispersion into the surrounding environ-

ment. Central to these systems are robust 

suction mechanisms that draw in airborne 

particles, eff ectively containing them be-

fore they can pose health hazards or con-

tribute to potential fi re risks. Th is suction 

is facilitated through a meticulously en-

gineered network of ducts and hoses that 

span throughout the workspace, reaching 

every area where dust is generated. 

As the dust-laden air is transported 

through these conduits, it converges upon 

a central collection point, typically a dust 

collector or fi ltration unit. Here, the sepa-

ration process begins in earnest: the dust 

is effi  ciently extracted from the air stream 

and deposited into designated collection 

bins or fi lters, while the purifi ed air is ei-

ther recirculated back into the workspace 

or safely vented outside. Th is dual process 

of extraction and fi ltration ensures that 

the workspace remains clean and free of 

harmful particulates, safeguarding both 

employee health and the integrity of the 

production environment. In essence, dust 

collection systems function as silent senti-

nels, tirelessly working to maintain opti-

mal air quality and safety standards within 

industrial settings.

A TAILORED SOLUTION
Th e eff ectiveness of a dust collection 

system hinges on a multitude of factors, 

encompassing the intricacies of equip-

ment selection, facility layout, and the 

unique characteristics of the dust being 

generated. Th is takes a tailored solution 

craft ed to precisely address the distinct 

requirements of each client. By conduct-

ing thorough assessments of the facility’s 

operations and environmental conditions, 

the dust collection company ensures that 

every aspect of the system, from ductwork 

placement to fi ltration technology, is opti-

mized for maximum effi  ciency and eff ec-

tiveness. Th ey also adhere to stringent in-

dustry regulations, such as those set forth 

by the NFPA. 

A CASE STUDY
One of Lapp Millwright’s notable proj-

ects, Signature Custom Cabinetry, serves 

as a compelling example of how a well-

designed dust collection system can solve 

a challenging problem. In this project, the 

client, a woodworking facility, was facing 

issues with excessive dust accumulation, 

leading to health concerns among employ-

ees and a heightened risk of fi re. Th e team 

conducted a thorough assessment of the 

facility’s operations and designed a com-

SAVE TIME, LABOR,
AND HASSLE
COMPARED TO CONCRETE

• Complete jobs faster, more easily, and 
generate more profi t.

• Five sizes are available for use with most
post types in below-grade applications.

FootingPad® footings are engineered 
using a fi ber-reinforced composite that 
is exceptionally strong, lightweight, and 
superior to concrete.

Perfect for decks, post frame buildings, and other 
post-supported structures.

Visit FootingPad.com

or call 800-522-2426
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prehensive dust collection solution that 

addressed the specifi c challenges faced by 

the client. Th rough the implementation of 

state-of-the-art equipment and strategic 

placement of collection points, they eff ec-

tively mitigated the dust-related hazards, 

enhancing both the safety and effi  ciency 

of the client’s operations.

COMPLYING WITH
NFPA STANDARDS

Compliance with NFPA standards is 

paramount within the domain of dust col-

lection systems, especially for industries 

dealing with combustible materials. Th ese 

standards, craft ed by the NFPA, serve as 

a comprehensive framework aimed at 

fortifying facilities against the potentially 

devastating repercussions of fi res and 

explosions ignited by combustible dust 

particles. Businesses operating within 

such environments are mandated to up-

hold these standards, recognizing them 

as indispensable safeguards for protecting 

their premises and personnel from harm. 

Adherence to NFPA regulations en-

sures that every aspect of a dust collection 

system is meticulously designed, installed, 

and maintained to meet stringent safety 

criteria. Components such as spark traps 

and blast gates can help companies with 

high fi re risks mitigate the threat of fi re 

without changing operation standards. 

From the selection of appropriate ma-

terials to the intricate nuances of system 

confi guration and operation, each step is 

orchestrated with precision to mitigate the 

risk of accidents and regulatory breaches. 

By prioritizing compliance with NFPA 

standards, businesses not only bolster 

their defenses against potential hazards 

but also foster a culture of safety and ac-

countability throughout their operations. 

Th is commitment to regulatory adherence 

fosters confi dence in the reliability and ef-

fi cacy of dust collection systems, ensuring 

the continued well-being of personnel and 

the uninterrupted fl ow of production pro-

cesses. In essence, compliance with NFPA 

standards serves as a cornerstone of risk 

management, guiding businesses towards 

safer, more resilient operations in an ever-

evolving industrial landscape.

In conclusion, dust collection is a fun-

damental aspect of industrial operations, 

essential for maintaining clean and safe 

working environments while ensuring 

compliance with regulatory standards. 

From woodworking to pharmaceuticals, 

industries across the board rely on ef-

fective dust collection systems to protect 

their employees and assets. As Isaac Lapp 

aptly summarizes, “Th e importance of 

dust collection cannot be overstated. It 

is a critical component of safety and effi  -

ciency in various industries, and investing 

in quality dust collection solutions is para-

mount for businesses aiming to thrive in 

today’s competitive landscape.” RB

Lapp Millwright (lappmillwright.com) is a prominent 

dust collection company with over two decades of 

experience. The firm produces industrial dust systems, 

smoke and fume collection systems, custom systems for 

small and mid-size spaces, Industrial filters, ductwork 

systems, bucket elevators, and offers preventive 

maintenance, service and repairs.

Lapp Millwright designed the dust collection system for Signature Custom Cabinetry’s manu-
facturing facility. 
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Joe Wozney, Clarence Smieja, and 

Zig Glaunert had no experience in 

rafters when they decided to start 

a rafter company. What they had 

were entrepreneurial spirits and the com-

mon experience of hauling hay to sell in 

the Dakotas where they saw old barns 

with intriguing rafters, “Gothic rafters” 

they called them. They put their heads 

together to figure out how to make them, 

and the company was begun.

STARWOOD RAFTERS TODAY
The company thrived. It is now in 

the hands of Steve Wozney and Corey 

Wozney, two of Joe’s sons. They still make 

rafters and trusses including laminated 

Gothic Arches, I-Lams for single slope 

applications, gambrel rafters, and mono 

Lam-Ply for partially open livestock en-

closures. Their most popular product is 

the Lam-Ply Truss, which was developed 

in the early 70s. Incorporating plywood, 

glue-lamination and dimensional lum-

ber for strength, these trusses allow the 

builder to space the trusses farther apart 

than the norm. Their products are used 

in agricultural, commercial, and residen-

tial construction markets, but agricultural 

projects are their more prominent market. 

In the agricultural market, Wozney 

said they see a lot of animal enclosure re-

quests, some larger dairy buildings and 

equestrian arenas, and a barndominium 

sometimes.

Headquartered in Independence, Wis-

consin, the company originally serviced 

Wisconsin, Minnesota, Iowa and the Da-

kotas. Today they have spread through-

out the Midwest and into the Northeast. 

Wozney attributes their growth to three 

key goals: Put out a good product. Price it 

competitively. Get it to the customer in a 

timely manner.

EMPLOYEES
The main challenge the company has 

faced, aside from the rising costs everyone 

experienced during the COVID pandemic, 

is keeping employees. They are doing well 

because Steve Wozney said, they pay their 

Happy 60th Anniversary to Starwood Rafters! 
B Y  L I N D A  S C H M I D

Build Your Company 
by Supporting Your 
Customers’ Dreams

B Y  L I N D A  S C H M I D

Spotlight On: Starwood Rafters
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people well and offer them competitive ben-

efits, so turnover is nil. Further, it may be a 

cliché, but he said, they think of their em-

ployees as family. When you do that, people 

feel it and they want to come to work. 

Just treating your employees like fam-

ily, however, isn’t enough. Wozney said 

that when you are hiring, you have to find 

people who will fit with the employees you 

have; you don’t want an employee that no 

one wants to work with. He currently has 

15 employees and they are a tight group, 

and that leads to great teamwork. 

One of the marked characteristics of 

the team is that everyone does their part 

efficiently without much direction from 

management.

“Our guys know what needs to be done 

and they get it done,” Wozney said.

LOOKING BACK
One thing Wozney thinks he and his 

team could have done differently is to be 

bolder when they saw an opportunity. If 

you want to do things, such as expanding 

your manufacturing abilities, he said, but 

you feel like the company isn’t quite ready 

to take it on, so you wait until you have 

the people and everything else in place be-

fore you buy the equipment, you may find 

that the equipment has gone up greatly in 

price. In fact, it can go up so much that 

such an investment will take a very long 

time to see a return and you find yourself 

wondering if it’s worth it.

LOOKING TO THE FUTURE
Wozney said that builders who have no 

experience with Lam-Ply are impressed 

when they find out about it from another 

builder and often they try it themselves. 

Starwood Rafters has a great client base 

with wonderful word-of-mouth he added, 

so they do very little advertising. He be-

lieves that continuing to work with their 

partners and providing great products and 

excellent service will help them continue to 

expand. Further, there are markets that they 

haven’t penetrated very deeply, such as the 

barndominium market. Starwood is build-

ing future success, one roof at a time. RB

• Spans up to 72 ft.
• Bird nesting control
• Up to 12 ft. spacing depending on desired load
• No feed alley post obstruction
• Additional ceiling height for more usable space

starwoodrafters.com • 715-985-3117 • 888-525-5878

LAM-PLY-TRUSS
RIDING ARENAS • CATTLE ENCLOSURES • STORAGE • SHOPS

Independence, WI

MONOGOTHIC ARCH

TIMBER TRUSS

GAMBREL

Spotlight On: Starwood Rafters
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SEO is the abbreviation for search 

engine optimization. SEO is the 

process of enabling your website 

to rank high in the search en-

gine results. Simply put, you type in the 

keyword “roofer” and depending on how 

SEO-friendly your site is, you rank higher 

than your competition. It may also be de-

fined as enabling search engine crawlers 

to find a web page. Google and Bing are 

the most-used search engines and account 

for approximately 95% of all searches con-

ducted. SEO is not to be confused with 

PPC or paid search where you (bid) or pay 

per click to be at the top of the search re-

sults. Those results are at the very top of a 

search result page and are noted as “Spon-

sored Listings.” Search engines may differ 

in how they collect information from in-

dexing pages.

4 BENEFITS OF SEO 

1 It Increases Visibility and Traffic To 

Your Website:

One of the main objectives of SEO is to 

increase the overall presence of your web-

site on search engines. When potential 

customers search for “roof repair,”  “roof 

replacement,” or similar terms, a well-

optimized website is more likely to appear 

on the first page of search results. This in-

creased visibility converts into increased 

visitors to your website and increased 

call volume, thus providing your business 

with more opportunities to convert visi-

tors into customers.

2 It Creates Credibility and Trust:

Websites that consistently rank on 

page one from month to month in search 

engine results are perceived as more cred-

ible by users. The search engines not only 

focus on content optimization but also a 

better user experience for their custom-

ers. If you have a user-friendly site that is 

well developed and has proper SEO code 

on the pages, it will be rewarded by the 

search engines by showing up higher in 

the results. 

3 Minimal Marketing Cost:

Compared to traditional advertis-

ing methods, SEO is a cost-effective mar-

keting strategy. Organic traffic generated 

through SEO is essentially free, and the 

long-term benefits certainly outweigh the 

initial investment of a successful cam-

paign. SEO allows your company to target 

keywords relevant to your business and 

visitors will click on your listings after 

searching for your service. Also, if you 

hire a company to manage your SEO you 

are able to determine your overall cost per 

sale and/or cost per call by keyword with 

the reporting they provide. Regardless of 

hiring a SEO company, at the very mini-

mum you should have Google Analytics 

installed on your site. It is a free tool that 

provides real-time reports on your visitor 

behavior. It reports on what they are do-

ing on your website, their demographic 

makeup along with their interests and the 

particular keywords they typed into the 

search engine to name a few. 

4 Competitive Advantage:

In today’s competitive business 

landscape, staying ahead of the compe-

tition is crucial. A comprehensive SEO 

strategy can give your business a com-

petitive edge. By outranking competitors 

in search engine results, you increase the 

likelihood that a customer will click on 

your listing and not your competitors’ 

listings. 

HOW SEARCH ENGINES WORK
Imagine search engines as global data-

Why Search Engine Optimization Is Important for Your Website
SEO: What It Is — Why It’s Important

BUSINESS BUILDING
B Y  G R E G  K A Z M I E R C Z A K ,  E P D M
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bases for information. The search engines 

are engineered to recognize information 

from each and every website page that 

they index and relate it to other websites 

whose contents are similar. Consider-

ing that the databases hold an enormous 

amount of information and that search 

engines have to pore through every page 

indexed for searches, this is a nearly im-

possible task. Almost impossible — unless 

the search engine is powerful enough to 

have a system of organizing, linking, asso-

ciating and finally producing results that 

answer the search query entered in the 

system by the user.

This is why powerful search engines 

like Google and Bing are popular. Their 

systems have the ability to give precise an-

swers that satisfy a person’s search query. 

However, the web is a universe of infor-

mation which has not been completely 

analyzed by search engines. Even the most 

powerful search engine only covers about 

67% of the web. The other 33% of web 

content is uncovered.

In order for such powerful search en-

gines to work efficiently, they need to be 

constantly monitored for faults, loop-

holes, inefficiencies and any other factors 

that compromise the quality of the search 

results. This monitoring and evaluation 

are done by the engineers of the company 

through algorithm updates.

For search engines to effectively rank 

your website it must offer the ingredients 

needed for search engine recipes. This is 

the definition of search engine optimiza-

tion (SEO). Here is where a company like 

ours has been using http://ctwebmarket-

ing.com for years. It is a great partnership 

and open communication is paramount 

for success. Small to medium-size com-

panies need to hire a company to man-

age their SEO as it is quite involved and 

requires not only a special skill set but the 

search engines are constantly changing 

the way they display their search results. 

These companies are on top of those tech-

nical changes and know how to monitor 

and change your website according to 

the changes made by the search engines. 

Many of these companies also have to 

go through certification programs by the 

search engines. 

Some of the more common Search En-

gine Optimization Strategies are:

• Backlinks

• Keywords

• Title Words

• Link words

• Reputation of the website.

TYPES OF SEO
There are several types of SEO that 

companies like yours should be focused 

on.

On-Page SEO:

On-page SEO specifically relates to op-

timizing your web pages to rank higher 

and increase overall traffic. This is accom-

plished by reviewing pages and optimiz-

ing content, the meta tags, images opti-

mization, header tags, internal linking to 

other relevant pages of your site and URL 

structures that include relevant keywords 

easy for the search engines to understand.

 Off-Page SEO:

Off-page SEO refers to efforts outside 

the actual website such as link building, 

engaging in social media and develop-

ing a strong presence. Content marketing 

where you share articles or participate in 

blog and/or forum discussions. 

Local SEO:

Local businesses operating in a town 

or city can take advantage of local search 

results for businesses with a physical lo-

cation. Optimizing Google in “My Busi-

ness profiles” local citations and asking 

customers to review your business are all 

great and worthwhile efforts for local SEO. 

Mobile SEO:

There is a distinction between effective-

ly optimizing your main website and your 

mobile website for search engine purpos-

es. Special consideration needs to be taken 

into account for the mobile user experi-

ence. Factors like developing a mobile-

friendly design, responsive layouts, and 

fast loading times on the customer mobile 

device all are key in the rankings. In many 

cases testing is done across numerous cell 

phone carriers to ensure acceptable load 

times.

Tasks such as search engine optimiza-

tion can be overwhelming to those new to 

the world of website design and internet 

marketing. Search engine optimization is 

a technical skill that is not easy to master. 

It is more experience-dependent rather 

than knowledge garnered. However, as 

pointed out, it is a necessary evil and an 

outstanding tool that will enable countless 

people to find your website. Without it 

you are going to struggle. We all have busi-

nesses to run and sparing time to learn the 

art of search engine optimization may be 

a luxury we do not have. That is why we 

recommend a local business to consider 

outsourcing their SEO to a company that 

already has trained personnel. These com-

panies are also able to effectively use mar-

keting tools such as pay per click, Google 

AdSense and Webmaster Tools to opti-

mize your website for success. RB

Greg Kazmierczak is the Senior Vice President of Sales 

for EPDM Coatings [www.epdmcoatings.com; 855-281-

0940], manufacturers of liquid butyl rubber for roof 

leaks.

BUSINESS BUILDING

For more titles, check out 
Shield Wall Media online:

www.shieldwallmedia.com
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BUSINESS CONNECTIONS

STEEL PRODUCTS FOR 
THE METAL ROOFING &  
METAL BUILDING INDUSTRY

512-263-0954 • unitedsteelsupply.com

Understanding Superior Service

1-800-WASHER 5 (927-4375 • Ph: 858-513-4350 • info@aztecwasher.com • www.aztecwasher.com 

= BUILDING INVESTMENT PROTECTION

www.directmetalsinc.com         855-800-8878

HWH & PANCAKE FASTENERS • ANCHORS • PIPE FLASHINGS
REFLECTIVE INSULATION • POLYCARBONATE PANELS

SOLID & VENTED FOAM CLOSURES

Let DMI complete your building project 
with Code Approved & Warrantied:

QUALITY PRODUCTS
COMPETITIVE PRICES

& MOST ORDERS SHIP THE SAME DAY

Ph: (334) 283-4030  -  FAX (334) 283-4032
info@goldenrulefastenersinc.com  -  www.goldenrulefastenersinc.com

• Screws  •  Closures  •  Ridge Vent
• Pipe Flashings  •  Butyl Tape  •  And much more!

THE MOST AFFORDABLE, ALL-IN-ONE 
SOLUTION FOR IN-GROUND POST DECAY 
AND UPLIFT RESTRAINT

P (610) 377-3270
www.planetsaverind.com Made in the USA

• Coil Upenders • Shears • Slit Line • Uncoilers • Trim Roll Formers

• Panel Lines• Wrappers

(330) 674-4003 - ACUFORMEQUIPMENT.COM
Millersburg, Ohio

MANUFACTURER OF ROLL FORMING EQUIPMENT

PREMIUM QUALITY

ROLLFORMING MACHINERY

WWW.ASCMT.COM   TEL: (509) 534-6600ROLL UP DOOR LINES

CZ PURLIN LINES

CHANNEL LINES

PANEL LINES

TRIM LINES

SLITTING LINES
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Lebanon, PA
10 Enterprise Court
Lebanon, PA 17042

Bridgton, ME
24 JR Mains Drive
Bridgton, ME 04009

Orwell, OH
161 Grand Valley Ave
Orwell, OH 44076

Howe, IN
7180 N 050 E
Howe, IN 46746

EVERLAST II™ EVERDRAIN™

AZM™ with Activate Technology
Synergy® Paint System

Cut Edge Corrosion Inhibitor™ (CECI™)
Heat Forming

Most corrosion resistant panel in the 
industry

O u r  N a m e  S a y s  I t  A l l

FAST • EASY • LOW COST

www.retrofi tclip.com  • retrofi tclip@hotmail.com
1-800-431-9661 • Manitoba, Canada

NEW!!!

SUPPLYING OUR 
DEALERS THE 

BEST MATERIALS
& SERVICES
FOR OVER
45 YEARS!

system@stockadebuildings.com

Commercial • Equestrian
Suburban • Industrial 

CONTACT US TODAY!

800-548-6765

465 N Reading Rd, 
Ephrata, PA 17522

HOURS:
Mon - Fri: 7 AM - 5 PM
Sat: By Appointment
Sun: Closed

Condenser Rooftop 
Mounting

Snow Retention 
Mounting

Pipes/Conduit Rooftop 
Mounting

ATTACHVIRTUALLY ANYTHINGTO YOUR METAL ROOF 
FIND THE RIGHT CLAMP FOR YOUR METAL ROOF PROFILE

Automation
Systems

Construction

Processing

Recondition
Existing

WE ADD THE VALUE TO THE METAL

“SINCE 1979”

620-382-3751
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GIVE US A CALL TODAY!  

Roof Connection Components Included
Even, glare-free light distribution

Trouble-free Installation

Let light in, naturally.

BC22

Manufacturers of Storage, Specialty
and Post Frame Garage Doors

GREENVILLE, SC • JANUARY 15-16, 2025

FOR INFORMATION CONTACT MISSY • 920-216-3007

MANHEIM, PA • JUNE 25-26, 2025

POST-FRAME
BUILDER     SHOW

DID YOU KNOW?
It costs less to buy a Business Card ad

than it does to have cards printed.

We even give your “cards” to more than 
40,000 potential customers.

FOR MORE INFO CONTACT
GARY REICHERT:

gary@shieldwallmedia.com • 715-252-6360

®

Check Out Our
Digital

Magazine
Websites

www.buildmybarndo.com
www.ruralbuildermagazine.com
www.framebuildingnews.com
www.readmetalroofi ng.com

www.rollformingmagazine.com
www.garageshedcarportbuilder.com
www.roofi ngelementsmagazine.com

NEW!

BUSINESS CONNECTIONS
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INDUSTRY NEWS
B Y  R U R A L  B U I L D E R  S TA F F

JOSHUA LOUGHMAN JOINS 
EVERLAST ROOFING

Everlast Roofing has welcomed Joshua 

Loughman to the Everlast Roofing team 

as the new Sales Manager for 

its Western service area. With 

over 19 years of experience 

in building material sales, 

including 15 years specifi-

cally in the roofing industry, 

Joshua brings a wealth of 

knowledge and expertise to 

its team. 

Joshua’s career includes 

notable sales and key account 

manager roles at Owens 

Corning, TAMKO Building 

Products, UFP Industries, and Roseburg 

Forest Products.

A United States Air Force veteran, Josh-

ua was born and raised in Western Penn-

sylvania, where he earned a Bachelor of 

Science in Business Administration from 

California University of Pennsylvania in 

2004 and a Master of Business 

Administration from Eastern 

University in 2010.

In his free time, Joshua en-

joys hobby farming, fly fish-

ing, outdoor activities, and 

spending quality time with his 

family.

Joshua has expressed his 

excitement and appreciation 

for the opportunity to join 

and lead the Everlast Roofing 

sales team. He looks forward 

to contributing to the ongoing success of 

Everlast Roofing and their valued cus-

tomers.

CORNERSTONE BUILDING 
BRANDS® UNVEILS FORTIFY 
BUILDING SOLUTIONS

Cornerstone Building Brands, the larg-

est manufacturer of exterior building 

products in North America by sales, has 

unveiled its newest brand, Fortify Build-

ing Solutions™.

The new brand is an integration of three 

of the company’s heavyweights — Heri-

tage Building Systems®, Metal Depots™ 

and Reed’s Metals® — creating a new 

leader that leverages an expansive plant 

network and major purchasing power to 

deliver solutions for customers with Speed 

& Ease™.

“Fortify Building Solutions brings to-

gether the value of our Residential Metal 

Roofing and Metal Buildings solutions, 

our talented and dedicated employees in 

Joshua Loughman, 
new sales manager for 
Western service area 
of Everflast Roofing.



48            RURAL BUILDER / SEPTEMBER 2024

INDUSTRY NEWS

local markets and our full-service capa-

bilities to achieve something new — and 

truly great — for America’s building mate-

rials industry,” says Matt Ackley, president 

of Shelter Solutions at Cornerstone Build-

ing Brands.

This move by Cornerstone Building 

Brands is a strategic leap forward with a 

renewed focus on local customers that 

will bring improved access, superior ser-

vice and personalized support.

“We’re excited for customers to expe-

rience this winning formula first-hand,” 

Ackley adds. “Our goal is to set a new 

standard for service in the industry.”

The Fortify Building Solutions brand 

(fortifybuildingsolutions.com) will serve 

customers with one of the largest selec-

tions of metal building products and ac-

cessories in the industry. The expansive 

assortment includes metal roofing sys-

tems, metal wall panels, components, pole 

barns, Hypersteel™ cold-formed buildings 

and pre-engineered metal buildings for an 

enormous array of applications. Custom-

ers also have the added benefit of an ex-

panded network and vast, proven exper-

tise from a single partner, contributing to 

less headaches and fewer delays.

Built on the legacies of dedicated, 

community-oriented brands, the Fortify 

Building Solutions teams are committed 

to maintaining strong partnerships and 

engagement with the customers and com-

munities they serve. Part of this commit-

ment will enhance the overall brand retail 

experience that will create a seamless and 

user-friendly environment, both in per-

son and online.

From intuitive online sales platforms to 

new local branches, the Fortify Building 

Solutions brand is committed to provid-

ing customers with unparalleled access to 

a diverse range of building solutions and 

delivering a premier experience.

“We are here for our customers, and 

our reach and expertise enables us to be 

bold with what we promise,” adds Mike 

Pegues, General Manager, Retail Direct at 

Cornerstone Building Brands. “Whatever 

their goals and needs are, we’re dedicated 

to knowing and anticipating them so we 

can rapidly respond. Fortify Building So-

lutions is committed to providing the best 

possible solutions today, tomorrow and 

well into the future.”

With the integration underway, cus-

tomers can expect updates across various 

touch points throughout 2024, including 

the opening of four new physical locations 

— two in Montana, one in Alabama, and 

a fourth location to be determined. From 

websites, e-commerce and social me-

dia profiles to print materials and brick-

and-mortar locations, the new brand is 

expected to be fully implemented within 

two years.

METALCON INTRODUCES 2024 
ADVISORY COUNCIL

METALCON, the metal construction 

industry’s only global event dedicated 

to the application of metal in construc-

tion and design, introduces its 2024 ad-

visory council, representing all facets 

of the industry and devoted to bringing 

new educational programming, hands-

on skills training, clinics and demos and 

networking opportunities to Atlanta in 

October.

“We are delighted to announce the 

2024 METALCON Advisory Council, an 

esteemed group of industry leaders com-

prised of contractors, architects, manufac-

turers, metal building, roofing and panel 

experts, content media specialists, and 

industry associations,” said Judy Geller, 

METALCON’s Vice President of Trade-

shows.

“It would be impossible to deliver MET-

ALCON’s broad spectrum of world-class 

education, meeting the ongoing needs of 

the industry without these volunteers who 

are generous with their time, insights and 

ideas.”

New council members for 2024:

• Liam Beal, Structural Design Engi-

neer, Package Steel Systems, Inc.

• Scott Yarbrough, Owner & General 

Contractor, Ozark Metal Buildings

• Tom Seitz, Executive Director, Metal 

Composite Materials Alliance, Metal 

Construction Association

Returning council members:

• Alan Scott, Director of Sustainability, 

Intertek Group plc

• Chandler Barden, President, CIDAN 

Machinery Inc.

• Heidi Ellsworth, Partner, Roofer-

sCoffeeShop, President, Metal & Owner 

HJE Consulting

• Judith Kleine, Architect, Judith Kleine 

Architect, LLC

• Paul Deffenbaugh, Chief Content Of-

ficer, Deep Brook Media

• Rich Pontius, VP of Design, Marker, 

Inc.

• Steven Gaynor, Principal Consultant, 

Pivoth Corp.

• Todd Miller, President, Isaiah Indus-

tries, Inc.

• Tony Bouquot, General Manager, 

Metal Building Manufacturers Associa-

tion & VP at Thomas Associates, Inc.

“These industry leaders bring their 

knowledge and expertise to create new 

and diverse programming,” said Geller. 

“We appreciate their time and commit-

ment to ensuring METALCON delivers 

the comprehensive and relevant educa-

tion that our attendees have come to rely 

on each year.”

 METALCON 2024 takes place from 

Wed., Oct. 30 to Fri., Nov. 1 at the Georgia 

World Congress Center in Atlanta. www.

metalcon.com

PROVIA DRIVERS INDUCTED 
INTO MILLION MILE CLUB 

ProVia (provia.com) has announced 

its induction of  three of its truck drivers 

into its newly formed Million Mile Club, 

a prestigious group of high-performing, 

professional drivers. This inaugural 

group of inductees includes Chris Yoder, 

Jeff Schlabach, and Tim Gingerich. Chris 

was inducted after accomplishing 1 mil-

lion consecutive miles, while Jeff and 

Tim were inducted after accomplishing 

1.5 million consecutive miles. At a pace 

of 100,000 miles per year, it takes 10 

years to drive one million consecutive 

miles. RB



and less SKUs for dealers. Unlike most structural screws, all CAMO structural screws can be used for interior and exte-rior projects. There are numerous variet-ies in the product line.

 ATLAS ROOFING LAUNCHES ENERGYSHIELD XRAtlas Roofing Corporation announces 

the introduction of EnergyShield XR, a new polyiso insulation product specifical-ly engineered to provide continuous insu-lation for foundation walls and under-slab use. EnergyShield XR expands upon their polyiso wall solutions to create a versatile, industry-leading portfolio for both com-mercial and residential applications.“EnergyShield XR effectively insulates the building foundation to help improve energy efficiency and interior comfort for occupants,” said Jen Frey, Senior Product Manager for wall insulation at Atlas. “It’s engineered to effectively reduce energy loss through foundation walls with excep-tional durability to resist loads from soil and hydrostatic pressure.”Atlas said this new product has a very high R-value and a 15-year thermal war-ranty.

 CAT LAUNCHES NEW HAMMER DRILL WITH GRAPHENE BATTERYThe New Cat 18V ½-inch DX13 Brush-less Hammer Drill claims the distinction of being the first portable power tool to feature a graphene battery. This state-of-the-art 18V, 5.0Ah graphene battery deliv-ers twice the power, charges three times faster, and provides four times longer life cycles than conventional lithium-ion bat-teries.
“Imagine the ability to fully re-charge a 

5Ah battery in 20 minutes and have twice the amount of power to tackle some of the toughest applications on the jobsite with-out being connected to a cord,” stated the press release. “Plus, the graphene battery provides four times the amount of life cy-cles, which translates to 1200 charges on a single battery, with a 5-year warranty to stand behind it.”
All cordless tools on the Cat 18-volt platform are compatible with the 18V, 5.0Ah graphene battery. Cat also said the Hammer Drill features “25 percent more power, provides 50 percent longer runtime, and adds 10 percent longer life, compared to traditional brushed mo-tors.”   RB
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NEW PRODUCTS

ASC MACHINE TOOLS, INC. PREMIUM QUALITY ROLLFORMING MACHINERY
PANEL LINES

TRIM LINES DECKING LINES TRACK LINES ROLL UP DOOR LINES

CZ PURLIN LINES

CHANNEL LINES
PURLIN STACKER SEAMING STATIONS ROLL-UP STATIONS

COIL UPENDER

WWW.ASCMT.COM 

MANUFACTURED IN SPOKANE, WA SINCE 1949

TEL: (509) 534-6600

Metal Roofing Magazine; Frame Building News; Roofing Elements Magazine; Rollforming Magazine:
Karen Knapstein – karen@shieldwallmedia.com • 715-513-6767

Rural Builder; Garage, Shed & Carport Builder:
Dan Brownell – dan@shieldwallmedia.com • 920-264-0787

GET GUARANTEED PLACEMENT BY ADVERTISING: Gary Reichert – gary@shieldwallmedia.com • 715-252-6360
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NEW PRODUCTS

S-5! Unveils New Clamp for 

Riverclack Profi les

S-5!, the inventor of engineered, 

manufactured, metal roof attachments, 

introduced its new S-5-RC™ clamp for at-

taching a wide range of rooft op accesso-

ries to the Riverclack® metal roof profi le.

Th e two-piece design of the S-5-RC in-

terfaces with the rib geometry and creates 

a mechanical interlock strong enough to 

mount most rooft op applications with cer-

tifi ed holding strength, protecting the roof 

from corrosion and preserving the metal 

panels’ thermal cycling characteristics.

Applicable for small- and large-scale 

industrial, commercial and institu-

tional projects, the clamp can be installed 

anywhere along the seam for placement 

fl exibility. Installers can utilize the S-

5-RC with rails or pair the clamp with the 

S-5! PVKIT® solar solution for stream-

lined rail-less and penetration-free solar 

mounting to save time and money. 

Made of high-tensile structural alumi-

num to match Riverclack’s long-lasting 

performance, the S-5-RC requires no 

maintenance or reinspection and is war-

ranted for the life of the roof.

New Stanley® Control-Lock™ 

Tape Measures 

Stanley has released the new Control-

Lock tape measures that feature an inte-

grated fi nger brake, providing users with 

maximum control and protection when 

extending and retracting the blade. Com-

ing in lengths of 12, 16, 25, 26, and 30 

feet, they’re made to reach out to 12 feet. 

Features listed:

• An integrated fi nger brake that pro-

vides improved control of the blade when 

measuring and retracting

• Pro-grade performance 1-In. blade 

width and 12-Ft. max reach 

• Protective rubber over-molded casing

• BladeArmor coating treated to the 

fi rst 3 inches.

Malco Products Expands Line 

of C-RHEX Drivers

Malco Products, SBC, one of the na-

tion’s leading solution developers and 

manufacturers of a variety of high-

quality tools for the building trades, 

today launched an extension of its line 

of award-winning Cleanable, Revers-

ible Magnetic Hex Drivers: the Build-

ing Construction Series, which features 

deeper sockets for installing fasteners 

with higher head heights such as concrete 

anchors, pole barn screws and other 

common fasteners for roofi ng, siding and 

gutter applications.

Th e C-RHEX Building Construction 

Series models are available in six lengths 

from 2" throug 12". Reversible 1/4" and 

5/16" hex sockets allow for quick changes 

between sizes, and the Building Con-

struction Series drivers are designed to 

work eff ectively with painted fasteners, as 

specialized polish in the internal sockets 

prevents fastener sticking.

End-users can save valuable time and 

eff ort by having access to two reversible 

hex sizes in one driver with color-coded 

grooves for easy identifi cation. Th ese 

drivers are built with S2 hardened steel 

for long life and superior durability, and 

the protected heavy-duty magnet is easy 

to clean and doesn’t contact the screw, so 

the fasteners spin true. Th e magnet will 

retain its strength for years to come.

Th ese new models join Malco’s existing 

C-RHEX portfolio, which includes 6 mm 

and 8 mm; 7 mm and 8 mm; 8 mm and 

10 mm; 5/16" and 3/8"; 1/4" and 5/16"; 

and award-winning SAWTOOTH 

C-RHEX drivers.

Bosch: New Cordless Rotary 

Hammer Has Corded Power

Bosch has released a new cordless ro-

tary hammer that it says has the power of 

a corded tool. Th e concrete rotary ham-

mer is called the Profactor 18V SDS-max 

1-5/8" Rotary Hammer (GBH18V-40C) 

and outperforms its corded counterpart, 

the Bosch 11264EVS, according to Bosch. 

Features listed:

Cordless Design: Delivers corded 

hammer performance, with 6.7 Ft.-Lbs. 

of impact energy (EPTA) powered by a 

single 18V CORE18V 8 Ah or 12Ah bat-

tery, making concrete work easier.

KickBack Control: Reduces the risk of 

sudden tool reactions in binding condi-

tions. 

Soft  Start and Controlled RPM: Adjusts 

the tool rpm and bpm for more con-

trolled drilling and chiseling applications 

when working with soft er materials like 

brick and tile. 

Anti-Vibration System: Helps to 

reduce tool vibration due to the longer air 

cushion built into the hammer tube and 

dampeners added in the handle. 

Lock-On/Lock-Off  Button: Keeps the 

tool running when locked on (hammer 

mode only) and helps prevent accidental 

activation of the tool trigger when locked 

off . 



 SHERWIN-WILLIAMS INTRO-
DUCES DAMAGE-TOLERANT 
TEXTURED EPOXY COATING 
FOR REBAR 

Sherwin-Williams Protective & Marine 

has launched Sher-Bar TEC, a new coat-

ing technology for the concrete industry. 

Designed for an array of construction ap-

plications and environments, the textured 

epoxy coating (TEC) redefines standards 

for rebar coatings, offering increased bond 

strength, damage tolerance, and corrosion 

resistance for both horizontal and vertical 

concrete projects. These properties enable 

improved asset longevity and reduced en-

vironmental impacts associated with con-

struction and maintenance.

“Sher-Bar TEC is a breakthrough in 

concrete and construction innovation,” 

said Jeffrey Rogozinski, Global Director 

of Functional Coatings for Sherwin-Wil-

liams Protective & Marine. “The textured 

epoxy coating has the potential to signifi-

cantly extend the lifespan of critical infra-

structure assets — offering a cost-effective 

solution that adds unprecedented value.”

As a secondary coating, Sher-Bar TEC 

provides added protection for the indus-

try’s leading corrosion protection solu-

tion: epoxy-coated rebar (ECR), which is 

commonly referred to as “green bar.” With 

a smoother surface than uncoated rebar, 

ECR results in reduced bond strength 

with concrete, necessitating the use of 

more rebar in projects. This additional 

rebar adds costs and weight, as well as on-

site rebar grid congestion when pouring 

concrete. These drawbacks have limited 

the use of ECR worldwide, leaving struc-

tures susceptible to corrosion and decay.

Sher-Bar TEC, with its textured ele-

ments, offers significant improvements 

over both ECR and uncoated rebar, known 

as “black bar.” Tests by independent labs 

and research universities have document-

ed and demonstrated Sher-Bar TEC’s 

superior performance in bond strength, 

durability and corrosion resistance. The 

research led to the development of the 

new ASTM A1124/A1124M-23 Standard 

Specification for Textured Epoxy-Coated 

Steel Reinforcing Bars, underlining the 

importance of TEC in the construction 

industry.

According to a Wisconsin Department 

of Transportation study, Sher-Bar TEC 

can reduce rebar overlap by 10% to 60%, 

compared to black bar and ECR. This re-

duction helps to lower project weights, 

raw material costs and logistical expenses 

while also potentially allowing for the use 

of higher grades of concrete.

Tests at the University of Illinois 

showed that cracks in concrete with Sher-

Bar TEC-coated rebar were about half as 

wide as those with ECR bars — suggesting 

that less road salt and water will be able to 

infiltrate concrete and meet rebar where it 

could promote corrosion. Additional tests 

showed concrete with Sher-Bar TEC-coat-

ed rebar had lower levels of stress because 

the textured rebar was more engaged in 

the structure.

Sher-Bar TEC also provides favorable 

sustainability impacts. Made with up to 

30% upcycled materials redirected from 

landfills, Sher-Bar TEC supports environ-

mentally friendly practices and promotes 

the potential use of alternative cementi-

tious technologies that could reduce the 

significant carbon emissions associated 

with concrete production.

 REFRIGIWEAR INTRODUCES 
3-IN-1 RAINWEAR JACKET

RefrigiWear has introduced a 3-in-1 

rainwear jacket, an all-weather compan-

ion for unpredictable conditions. The in-

novative jacket is designed to provide cus-

tomizable defense against the elements. 

It features a zip-out full liner that can be 

used independently as a standalone jacket, 

enhancing its usability for varying weath-

er conditions. 

On the outside, the rainwear shell 

boasts lightweight and comfortable pro-

tection with a stowable hood. These hoods 

are specifically designed to accommodate 

hard hats and provide full 180-degree pe-

ripheral vision. Combining the liner and 

shell creates a warm and 100% waterproof 

jacket with a 10-degree comfort rating, 

ensuring the utmost comfort and protec-

tion in any environment.

Designed for professionals in the roof-

ing and construction industry, the Re-

frigiWear 3-in-1 Rainwear Jacket offers a 

practical and adaptable outerwear solu-

tion. It allows wearers to stay focused and 

comfortable in changing weather condi-

tions with its independent functionality 

and combined performance. RB
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Sher-Bar TEC (left) provides a textured 
profile on rebar that’s similar to uncoated 
“black bar” (right), ensuring high bond 
strength with concrete while also delivering 
helpful corrosion resistance to extend the 
life of concrete assets.

Sher-Bar TEC features enhanced bond 
strength with concrete compared to ECR, 
allowing grid congestion reductions and 
faster concrete pours compared to when 
using ECR.
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FOR 50+ YEARS RURAL 
BUILDER has provided 
the news, trends and 
resources builders need. 
Originally it was called 
“Farm Building News.” 

We’ve reprinted the 
following article from 
the Bicentenniel 
edition for interest. 
To see statistics 
about farm building 
(rural building) 
today, go to www.
ruralbuildermagazine.
com and click on 
the CSI Annual and 
Market Report.

July/August 1976 Farm Building News.

HOW DO YOU COMPARE WITH 
OTHER BUILDERS?

Our 1976 FBN farm builder survey 

is now complete, and we think you’ll be 

interested in the results–this is one of 

the few factual surveys available, and al-

lows you to compare your firm with your 

counterparts across the country. Even the 

USDA doesn’t have a handle on the over-

all size of this industry, since most rural 

counties don’t require building permits 

for new or remodeled construction.

While the number of buildings erected 

is becoming less and less a measure of any 

builder’s total volume–due to the added 

size and sophistication of today’s farm 

structures–our survey shows the average 

farm builder now constructs 49 buildings 

a year.

AVERAGE FARM BUILDER 
GROSSES $835,000 A YEAR

Builders answering our survey indicat-

ed 65% of their business is now agricultur-

al, 19% is commercial and industrial, and 

16% is residential and recreational. (Rec-

reational building is the biggest growth 

area for farm builders–one New England 

builder, for example, constructed more 

private horse stables last year than the past 

5 years combined.)

Using the average of 49 buildings per 

firm, and using only a $10,000 average 

for farm buildings, a $40,000 average for 

commercial/industrial, and $20,000 for 

residential/recreational, that comes to an 

average gross volume of $835,000 per farm 

building firm.

IT’S A 4 1/2 BILLION DOLLAR 
INDUSTRY

If we take that $835,000 figure and sim-

ply multiply it times the 5,454 building 

firms that make up FBN’s “prime list”, it 

indicates that the farm building construc-

tion market now has gross annual sales of 

$4,554,090,000!

And that figure’s highly conservative, 

considering the fact that it doesn’t include 

the grain bin industry, nor any of the “fur-

niture” for farm buildings (in many cases 

the partitions, stalls, conveyors, feeders 

and other equipment for the inside of the 

building will top the cost of the exterior 

of the building, so the “furniture” figure 

could add to the amount substantially). 

BIG GROWTH IN METAL 
FRAME BUILDINGS

One of the noticable surprises in this 

year’s survey was the phenomenal increase 

in builders taking on metal frame build-

ings during the past 2 years. Our 1974 

study indicated that 53.2% of the build-

ers surveyed offered post-frame buildings 

exclusively, 21.7% offered both post and 

metal frame buildings and 11.5% built 

metal frame structures only. By compari-

A Pre-Press Wrap-Up of Late News For Farm Builders

PULSE of the
Farm Building 
Business

FLASHBACK: 1976
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son, our 1976 survey shows that ratio is 

now 40.6% for post-frame, 30.9% for both 

post and metal frame, and 28.5% for those 

constructing only metal frame structures. 

We’ll be giving you more of the conclu-

sions to our ‘76 Farm Builder survey in fu-

ture issues. One conclusion you can make  

now is that farm building is the growing-

est industry in agriculture!

In honor of America’s 200th birthday 

celebration in nation’s capitol, this barn 

was erected as part of the Smithsonial In-

stitute’s Festival of American Folklife. It 

was part of a display honoring the agricul-

tural history of our country. 

 Part of the Smithsonian Institution’s 

Festival of American Folklife, the barn 

and accompanying stables helped honor 

agricultural life. RB This artist’s rendering of the Bicentennial Barn shows it as it sat on the National Mall, halfway 
between the Lincoln Memorial and the Washington Monument.

Call us today at 215-997-2511 • www.rollformerllc.com
Email: dougm@rollformerllc.com

A modern solution for board and batten wall panels. It 
simplifi es production and installation with nail-slotted dies 
that eliminate the need for clips or seaming, ensuring a 
seamless profi le. Features include hydraulic drive, front 
hydraulic scissors shear, and a Digital Controller for 
precise and automatic operation. 
With adjustable panel widths from 
6” to 24”, it combines versatility 
with ease of use. 
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Integral Board and
Batten Machine (IBB):

Board & 
batten profi le
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Midstate Contractors, Inc. is a 

family-owned and operated 

business in Marion, Ohio, 

founded by the Hooper fam-

ily in 1982. According to the About page 

on the company’s website midstatecon-

tractors.com, the mission of the founder, 

Jerry Hooper, was “to preserve history by 

restoring the buildings representing that 

history.” The page elaborates on his vision, 

“Today, our family and skilled craftsmen 

still take pride in the tangible beauty of 

courthouses, libraries, university build-

ings, homes and other historic structures. 

These buildings are representative of the 

history and people of the communities in 

which we live and work. They are a trea-

sure and deserve to be restored and main-

tained for generations to come.”

RESTORING A LEGACY FOR 
THE OWNERS AND COMMUNITY

Because of Midstate Contractors’ 

unique qualifications, experience, and 

mission, the owners of the Barn at Strat-

ford in Delaware, Ohio, chose them to 

tackle the restoration of their historic 

building, which they run as a popular 

event space. The Barn at Stratford barnat-

stratford.org is a busy hub in the town of 

Delaware. It’s a favorite facility for wed-

dings, corporate events, and other spe-

cial events, so it was important that it be 

rescued, Project Manager Rick Collins 

explained.

The barn was built in the 1840s and 

was used for its original purpose of hous-

ing livestock for nearly all of its existence, 

until recent years when it was turned into 

an event space. It’s a sturdy structure built 

to last, but at nearly 200 years old, its age 

finally caught up with it. 

The building had decayed and needed 

both structural and roof repairs. The orig-

inal cedar shake roof had been replaced 

with a metal roof in the 1950s, but the 

metals and techniques used then are no 

match for today’s quality, so after 70 years, 

the roof was in rough shape, leaking bad-

ly, and causing severe wood rot. The rot 

was actually much worse than Midstate 

workers expected, but its true condition 

became apparent after work got underway 

and they began exposing various areas 

1840s Barn Renovation
With Timber Framing & Galvalume Roof

Southeast elevation upon 
completion of the standing seam 

installation. All the standing seam 
panels were custom fabricated by 

Midstate Contractors, Inc.
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that been inaccessible and hidden.

The owners knew the restoration would 

be an expensive and labor-intensive pro-

cess, but they also recognized that it’s 

a priceless piece of history, so they, the 

community, and Midstate Contractors 

all wanted to see it restored to its former 

glory.

MODERN CODE, MODERN 
MATERIALS, HISTORIC 
ARCHITECTURAL LOOK

The goal of the project wasn’t just to 

repair the structure but to upgrade it to 

modern code requirements using modern 

materials while preserving the original, 

historic look. That’s what Midstate Con-

tractors specializes in and, with 40 years of 

experience in this niche, that’s what made 

them the perfect fit for this project. An-

other thing that sets Midstate Contractors 

apart from other companies is that they’re 

able to do the entire job rather than sub-

contract it, which allowed much more effi-

cient scheduling and coordination of the 

work. And finally, they fabricate many of 

their components from raw materials to 

make custom architectural parts, because 

they need to match the historical look.

While some of the commercial grade 

materials were used off the shelf, much 

of it was used to produce custom com-

ponents. “We just get flat sheets of metal 

and bend it and form it to what we need to 

do,” Bart Hooper said. “The wood came in 

rough form, and we cut it to shape. Some 

of the special brackets had to be custom 

made. That’s generally what we have in a 

lot of projects that makes us different than 

everybody else. We’ll find ways to make 

things happen and create it. We have the 

ability to make it to the width and length 

that we need to keep its historical signifi-

cance.”

It took two years of planning before 

Midstate even started the renovation, as 

they had to involve engineers and have 

the state approve blueprints and plans. 

The actual renovation took about seven 

months to complete. It began in the fall 

and finished in the spring. The owners 

wanted them to work over the winter so it 

would be ready for summer, their busiest 

time of year. Events still took place dur-

ing renovation because it was important 

for the community that the availability 

East elevation prior to Midstate beginning the roof restoration.

THE DETAILS:
Contractor: Midstate Contractors, Inc.
Roof Pitch: 8/12
Varied timber frame posts: 
Midstate Contractors, Inc.
Trusses: Midstate Contractors, Inc.
Roof Panels: Dimensional Metal 
Double lock 10’x21” Galvalume 24ga
Gutters: 6” 1/2 round Galvalume gut-
ter by Classic Gutter
Fasteners: Simpson Strong Point 
Strong-Tie SDS

West elevation prior to Midstate beginning the demo of the existing roof.

MAKING OHIO 
HISTORY

Midstate Contractors was recognized 
for their work on the barn and the 
contribution it made to historical 

preservation in Ohio with an award by the 
State Historic Preservation Office of the 

Ohio History Connection. 

The award reads as follows:

AWARD OF MERIT
The State Historic Preservation 

Office of the Ohio History 
Connection commends the 

Delaware County Historical Society 
and Midstate Contractors, Inc., 
for the roof restoration of the 

Barn at Stratford, 2690 Stratford 
Road, Delaware, an outstanding 

contribution to historic 
preservation in Ohio.



56            RURAL BUILDER / SEPTEMBER 2024

PROJECT OF THE MONTH

of the event space remain uninterrupted. 

That meant Midstate had to plan a way 

to replace the roof one section at a time, 

rather than having the entire barn roofless 

at one time.

One of the biggest challenges in the ini-

tial stages of the project was determining 

the scope of the work. Careful, detailed 

planning is crucial to success, as the qual-

ity of the prep work determines the qual-

ity of the finished project, Collins noted. 

“It starts at the preliminary stage,” he said. 

“It’s developing the scope of work, actu-

ally what you’re going to do, because a 

lot of people don’t know where to start. 

They come to see some old structure that’s 

failing but don’t know how to solve the 

problem. We’ve actually come in and done 

some jobs that other people have started 

and they just walked away from. You have 

to come up with a plan to attack — where 

to start, what to do. What’s the best way 

to spend the money that’s available.” The 

financial aspect is an important point to 

consider because it does no good to have 

thorough planning for a scope of work 

that’s outside the client’s budget. That’s a 

lose-lose proposition for client and con-

tractor.

DETAILS OF THE RENOVATION
Midstate did a full standing-seam roof 

and post-and-beam renovation. Over 

time, the failing bents caused the roof and 

ridge members to sag and push the exte-

rior walls out at the eaves. Previous own-

ers had work done to try to pull the walls 

in but it failed, so all the timbers from the 

bent girts to the ridge had to be replaced 

and new engineered steel plates added 

to maintain the historical character and 

meet today’s building codes. 

During the project, the workers had 

to keep the building watertight so events 

could still be held, even while sections of 

the roof were open to the elements. To 

do this, Midstate installed a temporary 

watertight floor just below the bent girt 

and began removing the existing roof and 

framing one at a time. Once each bay or 

section was safely removed, they began 

building an entirely new timber framing 

system using post-and-beam construc-

tion. The timber framing, rafters, purlins, 

and sheathing were built using rough 

sawn poplar. 

On completion of the demo and timber 

framing, they began installing double-

lock standing-seam panels. The panels 

were fabricated in-house using 24ga. Gal-

valume in 10’ lengths to maintain the his-

toric appearance. In addition to the roof 

renovation, the original masonry/stone 

gable end required restoration, too. Mid-

state removed all the mortar joints on the 

south wall and repointed them with new 

restoration mortar to strengthen the wall 

and keep it watertight.

A GREAT SUCCESS FROM 
BEGINNING TO END

The owners and community were 

thrilled with Midstate’s work. The owners 

didn’t wait for the finished project to cele-

brate the renovation. They made the reno-

vation itself an event. “They even started a 

Facebook page for this so the community 

could see progress photos and the very 

high profile on a on a busy road,” Collins 

said. “People would pull in and take pic-

tures out of their car windows.”

The project is a great inspiration for 

other communities that want to preserve 

important historic structures before 

they’re lost to history. RB

The interior of the Barn at Stratford prior to 
the demo of the existing timber framing.

Progress of the roofing demo. This was completed one section at a time. 

Watertight temporary flooring was installed 
to ensure The Barn could remain open during 
the restoration. 

Northeast elevation during the roof demo. At 
this point 50% of the existing timber framing, 
sheathing, and standing seam panels had 
been removed. 
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Timber framing progress on the north side.

Midstate masons removed 100% of the 
mortar joints on the south wall and repointed 
them with restoration mortar to strengthen 
the wall and keep it watertight.

New timber framing just before sheathing is 
installed. 

Installation of standing seam panels. Mid-
state began installing panels at the center of 
the roof to ensure the pattern is equal and 
consistent throughout the entire roof.

Timber framing, rafters, purlins, and sheath-
ing were completed using post and beam 
construction.

Southeast elevation upon completion of the 
project. In this photo you can see the pat-
tern created by alternating sizes of standing 
seam panels. 
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CONSTRUCTION SURVEY INSIGHTS

Q2 vs. Q1 Survey Results

We just came back from the 

fi rst ever Post Frame Builder 

Show. One of the great things 

is the opportunity to talk 

to builders, dealers, manufacturers, and 

various professionals in our corner of the 

construction industry. One question that 

always comes up is “How is the industry do-

ing?”  Is business up or down, busy or slow, 

and what is next?

Many factors can aff ect the business cli-

mate in the short-term, especially in an 

election year. Th e general impression was 

that Q2 was slower than Q1, with no specif-

ic reasons given for the decrease. Th e story 

seemed similar across the various markets 

we serve.

Since we are generating data for the in-

dustry, this presented an excellent oppor-

tunity to validate or disprove what people 

were saying. In late June, we sent a survey 

on business climate, comparing Q1 and Q2. 

Th e results were interesting. 

Rural Builder includes a wide cross-

section of construction, diff erent building 

types, end users, and is the broadest selec-

tion of contractors of our magazines.

Looking at data across the diff erent areas, 

the perception among builders and con-

tractors seems validated.

Post-frame construction seemed to expe-

rience the largest downturn of the groups 

we sampled. 9% reported that Q2 2024 was 

down over 25% vs. Q1 2024. Th is was the 

only group reporting a decrease of 25% 

or more. Interestingly, 45% of post-frame 

builders reported an increase of less than 

25% for the same period. Post-frame also 

experienced similar results comparing Q2 

2024 to Q2 2023 and in whether Q2 2024 

met expectations.

Th e positive segments were roll forming/

metal forming and stick-built. Both were 

positive or neutral, not refl ecting a slow-

down. RB

HOW DID YOUR GROSS SALES IN DOLLARS FOR Q2 2024 COMPARE TO Q1 2024?

Which of these 
roles do you fill in the 
construction process?

Increased 
significantly 

(>25%)

Increased 
slightly 
(<25%)

Approx. 
the

same

Decreased 
slightly 
(<25%)

Decreased
significantly 

(>25%)

Post Frame 0% 45% 18% 27% 9%

Metal Building (cold formed) 0% 40% 20% 40% 0%

Roll forming or metal forming 0% 57% 29% 14% 9%

Wood framed (stick built) 0% 40% 40% 20% 0%

Other building (sheds and carports) 0% 43% 29% 29% 0%

Manufacturing 10% 60% 10% 20% 0%

HOW DID YOUR GROSS SALES IN DOLLARS FOR Q2 2024 COMPARE TO Q2 2023?

Which of these 
roles do you fill in the 
construction process?

Increased 
significantly 

(>25%)

Increased 
slightly 
(<25%)

Approx. 
the

same

Decreased 
slightly 
(<25%)

Decreased
significantly 

(>25%)

Post Frame 9% 36% 9% 36% 9%

Metal Building (cold formed) 20% 20% 20% 40% 0%

Roll forming or metal forming 29% 43% 0% 29% 0%

Wood framed (stick built) 0% 20% 40% 40% 0%

Other building (sheds and carports) 0% 57% 29% 14% 0%

Manufacturing 10% 40% 0% 50% 0%

HOW DID YOUR GROSS SALES IN DOLLARS FOR Q2 2024 COMPARE TO YOUR EXPECTATIONS?

Which of these 
roles do you fill in the 
construction process?

Increased 
significantly 

(>25%)

Increased 
slightly 
(<25%)

Approx. 
the

same

Decreased 
slightly 
(<25%)

Decreased
significantly 

(>25%)

Post Frame 0% 18% 27% 45% 9%

Metal Building (cold formed) 0% 20% 40% 40% 0%

Roll forming or metal forming 14% 29% 29% 29% 0%

Wood framed (stick built) 0% 0% 20% 80% 0%

Other building (sheds and carports) 0% 14% 29% 57% 0%

Manufacturing 10% 10% 60% 20% 0%
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